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Director Walter Salles’s Dark Water,
a remake of Hideo Nakata’s Honogurai
Mizu No Soko Kara (2002), is a horror
movie in search of an identity. Telling
the frantic story of recently separated
Dahlia Williams (Jennifer Connelly),
a struggling mom with a new apart-
ment and a new job, it isn’t quite sure
just how it’s going to scare viewers. So
it decides to annoy us with its inconsis-
tencies instead.

Switching from mystery tale to su-
pernatural yarn each time it paints
itself into an illogical corner, Mr. Salles’
film also poses as psychological thriller
when convenient 
to its purposes. Heavy doses of dark
and dreary don’t help the confusion.

The only thing that isn’t wrapped in
murkiness is the plot itself, a variation
on one of the oldest fright flick themes
in the book. There are no surprises in
this department. Trying to find happi-
ness despite a broken marriage, Mom
and child’s entrenchment in strange new
digs is meant to represent a fresh start.

But of course said residence quickly
sets out to punish Dahlia for what
surely must be her domestic failure,
concurrently suggesting that there are
worse things than continuing in an
unhappy marriage. Like living in a
haunted house.

Actually, in this case it’s a tawdry
apartment in a really rundown hi-rise
on NYC’s Roosevelt Island. That’s all
Dahlia, played well enough by Jennifer
Connelly, can afford right now. Sad,
sad, sad.

At least it’s close to work. More im-
portant, the local grammar school is
within walking distance. The slimy
rental agent, portrayed with notable
aplomb by John C. Reilly, is quick to
point out these benefits. We don’t trust
him from the get-go.

Even more suspicious and unsavory
is Pete Postlethwaite as Veeck, the jani-
tor who sees all, knows all, and doesn’t
fix a thing. Especially the leak in the
ceiling, a mounting source of concern
for Dahlia. Drip, drip, drip.

Mind you, this isn’t plain old water
spilling down into her apartment. As the
film’s title implies, it’s a rather gooky

liquid. We’re sure it’s loaded with disease.
The odd thing is, Veeck says no one’s

living in the apartment above Dahlia
and her daughter Ceci, portrayed by
Ariel Gade. Still, things up there have
been going bump in the night, and day.
We’ve heard it. Add a little spooky
music when the useless custodian in-
forms he’s not a plumber and it’s all a
gal at the center of a horror movie
needs to go investigating on her own.
No…don’t go, don’t go!

Other troubles abound, at first all
seemingly disconnected. Then para-
noia sets in. But maybe not.

Dahlia’s estranged spouse, Kyle,
played by Dougray Scott, is unhappy
with the distance he has to travel to
pick Ceci up for daytrips or weekend
custody. Pretty soon the lawyers are
dragged in. Now that’s horror. The
usual skullduggery ensues. Tim Roth
fashions an interesting persona as Jeff
Platzer, an oddball attorney who tries
to come to Dahlia’s aid. Or does he?

Meanwhile, back at the film and
much to Mom’s chagrin, little Ceci
deals with the multiple anxieties by
conjuring an imaginary friend.
Hey…I’d do the same, only my pal
would be a plumber.

In any case, unhappiness abounds.
The director fails to counterpoint any
of this gloom with comedy relief. The
only levity offered is when it is further
exampled just what kind of shameless
charlatans Mr. Murray and Veeck are.
Hence there is no balance, no contrast
to truly heighten the dread. So the
despair just permeates. Resultantly, the
film develops a bad case of the blues.

True aficionados of this genre aren’t
interested in all that jazz. They plunk
their money down with the expecta-
tion that they’ll be frightened to death
by reel’s end. Yet one is rarely lifted
from his seat by the ceaselessly sad and
hassling goings-on that director Salles
purveys. About the best Dark Water
can do is drown you in its sorrow.
* * * * * * * * * * * * * * * * * * * * * * *

“Dark Water,” rated PG-13, is a
Buena Vista Pictures release directed

by Walter Salles and stars Jennifer
Connelly, John C. Reilly and Ariel
Gade. Running time: 105 minutes

Michael Pollack for The Westfield Leader and The Times
THE FABRIC OF OUR TOWN…On day three of shooting, Moxie Pictures, a
production company based in New York City, under the direction of Frank
Todaro, filmed a commercial for American Cotton (Cotton Inc.) in downtown
Westfield. Moxie Pictures temporarily remodeled several Elm Street storefront
facades to promote clothing stores for the shoot. In the commercial, actress
Michelle Donovan (lower picture) walks by the new storefronts to window shop.
Producer Matt O’Shea said that the commercial could be seen “as early as the
MTV Video Music Awards in a month.”
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CRANFORD-- Memory can play

funny tricks especially when it comes to
recalling our American heroes and icons.
Forget larger than life; as time evolves, a
figure can become gargantuan.

 Just look at Jackie: An American
Life, The Theater Project’s summer
show running through this
weekend at Union County College
in Cranford. As the name of the play
by Gip Hoppe suggests, the world
depersonalized Jackie Kennedy to
be an “experience” in our lives, al-
most like a thrill adventure of youth,
remembered fondly and glamorized
with each passing year.

 The show Jackie isn’t a Discov-
ery/History Channel show or even
an “Inside Edition” episode. It is
more of a comic reality show spoof
of what the American public and
media do to its celebrities and pub-
lic figures.

 Flipping through this scrapbook
of memories evokes intoxicatingly
wonderful flashes for baby boomers
and senior citizens alike who thought
they knew the famous woman called
by just her first name.

 In a series of vignettes, or snapshots
if you will, of the famous first lady’s life

prior to becoming a Kennedy, during
and afterwards, playwright Hoppe
weaves a satiric cloth of reality, recre-
ated memories and myth.

 The show begins like Phantom with
an auction of supposed items of the late
Jackie Kennedy Onassis.  Her com-

mon kitchen soaps, disinfectants and a
single rubber glove go for three million
dollars. Such is the lunacy of the Ameri-
can public and its idolization of her.

 There are great glimpses of her child-
hood, stuffy boarding school days and
being pursued by Ivy Leaguer suitors.

 Artistic Director Mark Spina clev-
erly stages layer upon layer of ingenious
moments — the motor scooter scene
in France, a hilarious Frank Sinatra bit,
Marilyn Monroe’s famous skirt scene,
Jackie being named “Debutante of the
Year” and her later involvement with
Onassis and his daughter. The over the
top portrayal of Joe Kennedy as an awe-
inspiring Wizard of Oz megalomaniac
figure is great fun with the Kennedy
family members bowing and grovel-
ing to him.

The cast is first rate, as usual. An
ensemble piece, this show relies on
the assumption that seven actors
can change accents, clothes and char-
acters in a split second. They can
and they do. As a group, they recre-
ate famous news headlines that any-
one over 50 can recall in detail.

Rick Delaney as JFK is top notch
with a broad, dyed-in-the-wool New
England accent. He combines the

right amount of swagger with pa-
nache to evoke the charisma with
which Kennedy mesmerized the
country in the Camelot years.

Likewise, Gary Glor, as adaptable
as a chameleon, shines in all his roles
but especially as Black Jack Bouvier
and also as a boorish collegiate who
tries to date Jackie.

Brian J. Kennedy does an admi-
rable job of using physicality as well
as vocal variations for characters like
Hugh Auchincloss – Jackie’s stepfa-
ther – and a number of other roles.

 Also noteworthy are Daaimalh
Talley, Shauna Miles and Carla
Francischetti, who play multiple
roles with energy, efficiency and tal-
ent. It’s amazing how simple cloaks
and their imaginations can morph
the actresses from midwestern vot-
ers to members of a Greek chorus.

Jackie, wonderfully played by
Harriett Trangucci, captures the
spirit of that nebulous figure. Her
delicate voice has the right inflec-
tion and pitch to successfully play
the woman who was hounded by
the media like a doe being chased by
yapping dogs.

 In her monologues, Jackie warns
the audience not to believe that we
know her. “Just because you know
some details about a person’s life,”
she says, “does not mean you actu-
ally know the person.”

Hurrah to the cast and crew and
imaginative playwright who cap-
ture an idealized memory of the
queen of a time and place known, in
our minds anyway, as Camelot.

Susan M. Dougherty for  The Westfield Leader and The Times
A ROCKY START...“But do you love me?” questions Jackie Bouvier (Harriett
Trangucci) of JFK (Rick Delaney) in The Theater Project’s Jackie: An American
Life.  The not-to-be-missed comedy runs through Sunday, July 31 at Union
County College’s Professional Theater Company in Cranford.                                 
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County Drummers Get Boost
From Clark Man’s Invention

WESTFIELD – You might say Dave
Preucil saw the signs that would
change his life. Now the Union
County Police & Fire Pipes and
Drums – and many other bands in the
state – are looking all the better for it.

After spending nearly 20 years in
corporate finance with mid-sized en-
trepreneurial driven companies, Mr.
Preucil, 45, and a resident of
Westfield, decided, “I just didn’t want
to do it for someone else anymore.”
Taking a page out of his own book, he
investigated a variety of businesses
and became intrigued by the sign
industry and how he could apply his
business experience to an arena that
is usually considered pretty straight-
forward.

The result was the opening of
SignSource in July of last year in
Clark, specializing in “eyeball catch-
ing” custom signs and graphics.

Enter Joe Dooley and Bill Gehringer,
members of the Union County Police
& Fire Pipes and Drum Band, a popu-
lar staple of local Memorial Day pa-
rades, graduations and the Bristol In-
dependence Day parade, the oldest in
the nation. They had “heard of this
new guy who was getting a reputation
for thinking outside the box.”   So Mr.
Dooley and Mr. Gehringer approached
Mr. Preucil with a problem common
to all bands – whether pipe, marching,
or entertainment.

“I – and many of my fellow drum-

mers — have gotten frustrated that
our best advertising – the logo image
on our bass drums – could cost us
sound quality,” said Mr. Gehringer,
who serves as bass drummer for Union
County as well as Leatherneck Pipes
& Drums and St. Columcille’s United
Gaelic Pipe Band. “Some of our best
advertising opportunities – playing
in parades – help fund our projects
and travel for the year.  But competi-
tion against other pipe and drum bands
is also important, so we’re very sen-
sitive to sound quality.  Until now, we
have had to choose between image
and sound because the traditional
methods of applying an image to the
drum head – painting it on, for ex-
ample – have altered the sound.  Sac-
rificing either is not desirable.”

So Mr. Gehringer and Mr. Dooley
issued “the new guy” a challenge:
figure out a way to create a colorful
drumhead that would advertise the
band and elevate its image, but not
sacrifice sound quality.

Mr. Preucil and his graphic artist,
Doug Marzigliano, teamed their
graphics knowledge and research with
Mr. Dooley and Mr. Gehringer’s
knowledge of drums and, over the
course of a couple of months, devel-
oped an entirely new method of graph-
ics application that can be used on
any bass drum. They developed a
process whereby a band’s logo is

FEELING NOSTALGIC... The Westfield Community Swing Band “Nostalgia,”
under the direction of Sal Melillo will return to Mindowaskin Park for their fifth
season tonight, Thursday, July 28 , at 7:30 p.m.
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JUXTAPOSE GALLERY

58 Elm Street• Westfield
908-232-3278

www.juxtaposegallery.com

Design Consultation &
Creative  Matting

Needlepoint

Shadow  Boxes for
Memorabilia

Box Framing

Mirrors
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GALLERY

Creative Custom
Framing

DRUM TRIO… Pictured, left to right are: Bill Gehringer, Dave Preucil and Joe
Dooley. Gehringer and Dooley are members of the Union County Police and Fire
Pipes and Drums.

BOYLE FINANCIAL
ASSOCIATES, LLC

908-232-8977
917 Mountain Avenue • Mountainside, NJ

Boyleassociates@aol.com

INSURANCE • INVESTMENTS
LONG TERM CARE

Insurance products are offered through Signator Insurance Agency Inc., an affiliate
of John Hancock Life Insurance Company, Boston, MA 02117.
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WESTFIELD – At a young age,
Greg Colvin of Westfield fell in love
with music. While he has always had
an appreciation for it, Greg didn’t par-
ticipate in any bands or projects until
he moved to San Francisco five years
ago. He lived in a warehouse with
several other artists and musicians,
and he soon joined a group called the
Phenomenauts.

The Phenomenauts consists of
Commander Angel Nova and Corpo-
ral Joe Bot, both vocals and guitar;
Major Jimmy Boom on drums; Cap-
tain Chreehos on the stand-up bass
and Greg, who goes by the moniker
“Professor Greg Arius,” on keyboards
and arsenal. They have been hugely
successful since Greg joined the band
five years ago, producing two CDs and
touring twice with the Warped Tour,
which showcases top punk and rock
bands.

They are currently on a nationwide
tour, and have already sold out shows
in most of the major venues. They
hope to return to the New Jersey area
sometime in late August, during the
second half of their tour.

The Phenomenauts recently played
to a nearly sold out crowd at the B.B.
King Club in New York City, with the
Aquabats and the Epoxies, and sold
out venues in Pomona, Calif. and Al-
buquerque, N.M.

“Our music is a fusion of rockabilly,
new wave, surf and general rock and
roll,” said Greg of the group’s “rocket
roll” style, which has been influenced
by bands such as Devo and The Stray
Cats.

What makes this band unique is its
stage performance. Members of the
band use special effects including fog
and flashing lights to enhance the

“space rock” feel of the music. Crowd
involvement is an important part of
the shows for them, and the
Phenomenauts always try to keep fans
entertained.

“They’re great. I’m really impressed
by how hard they work. They put
themselves into this 100 percent of
the time, and they’re finally getting
breaks,” said Greg’s father, Jim Colvin.

Two years ago, in an attempt to
publicize the band, members snuck in
to the first few shows of the Warped
Tour and began cooking breakfast for
the other bands. “There is a catering
service, but our drummer (Jimmy
Boom) realized that there is no hot
breakfast,” said Greg. They were soon
recognized for their efforts and in-
vited to stay and perform for the
duration of the tour. They returned
on the bill for last year’s Warped Tour,
manning their own Space Station
Stage, where friends played in be-
tween sets from the Phenomenauts
themselves. Their song “Mission” is
featured on this year’s Warped Tour
Compilation CD.

Greg’s most memorable experience
so far was playing with Reverend
Horton Heat. “They’re one of my
favorite bands and they loved us, which
was cool,” said Greg.

Phenomenauts members have spent
time with Green Day drummer Trey
Cool, who has talked about them at
interviews. Though it isn’t confirmed
yet, a few tracks on Green Day’s new
CD are rumored to be about the
band.

“I love a lot of things, and music
happens to be one of the main ones.
The energy involved and the direct
interaction is an interesting way to
communicate with people. It’s kind of
a gut feeling,” said Greg.
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