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The Staff of the

CAROLYN KLINGER-KUETER
MUSIC STUDIO

424 St. Marks Avenue, Westfield

Website: www.carolynmusic.com
Tel: 908.233.9094

E-mail: carolyn@carolynmusic.com

wishes their students and families a

Very Happy Holiday Season!

229 Charles Street

Westfield, NJ 07090

908.389.0222

Sunita Merriman, DDS

SUNITA MERRIMAN, D.D.S.
GENERAL AND AESTHETIC ENHANCING DENTISTRY

We would like our patients to know what a privilege it is

to be part of their health care team.

Whether it was routine preventive care, total reconstruction

of your teeth or a smile makeover that we did for you, we

are truly grateful for your trust and loyalty.

We wish you and your loved ones a peaceful and healthy

holiday season and look forward to seeing you in the

New Year!

IMPROVING THE LIVES OF OUR PATIENTS

WYACT Concerts to Benefit
Hurricane Relief Efforts

WESTFIELD – WYACT
(Westfield Young Artists’ Coopera-
tive Theatre) will present two benefit
concerts to raise funds for the Gulf
Coast hurricane victims on Friday,
December 30. “Richard Rodgers, A
Celebration of His Music,” will take
place at 6 p.m. and 8:30 p.m. at the
First Baptist Church of Westfield,
170 Elm Street.

Net proceeds will go directly to the
Salvation Army Hurricane Relief
Fund. Guests of honor will be Major
Barbara Kelly, Salvation Army Divi-
sional Secretary for Program Devel-
opment and Director of World Trade
Center Assistance, and Major Charles
Kelly, Salvation Army Executive Di-
rector for Newark Area Services.

Major Kelly’s job in New Orleans
was to set up warehousing for much
needed supplies and necessities.

In an interview with Major Kelly,
he commented that many communi-
ties, like Westfield, are coming to-
gether nationwide to assist the south-
ern states impacted by Hurricane
Katrina through concerts WYACT and
other various events.

He stated firmly, “Assistance is still
very much needed.” He added that
people in the arts are particularly
sensitive to situations like this, and
are quick to develop and support hu-
manitarian efforts. He will direct the
net proceeds from the Richard
Rodgers concerts to the Salvation
Army’s Relief Fund Headquarters in
Atlanta. Other Headquarters are lo-
cated in New York, Chicago, and San
Francisco.

When Major Kelly arrived in New
Orleans after Katrina, the Federal
Emergency Management Agency
(FEMA) was overwhelmed trying to
get into some of the worst areas,
searching for survivors, bringing in
basic supplies, and directing home-
less survivors to shelter and safety.

He said there was no real infra-
structure and that the amount of dam-
age was “mind boggling.” For the
most part, relief organizations were
on their own. Major Kelly was given
a list of some of the “worst” places
and immediately went to work to
organize mobile feeding operations—
kitchens and hot meals—in the midst
of shelters and people trying to find
and claim their belongings.

Major Kelly then went about the
task of locating warehouse space, fa-
cilities large enough to hold as many
supplies as could be stuffed into the
buildings.

“Some space was donated, some
was rented. The Salvation Army
picked up the slack and paid for what-
ever was needed,” Major Kelly said.

Major Kelly had to develop sys-

tems of transportation, trucking and
transportation, to bring to the ware-
houses water, ice, clothing, bedding,
toiletries, and he also had to coordi-
nate corporate donations of materi-
als. He verbalized his frustration say-
ing, “In the neighborhoods, you felt
helpless. You wanted to help immedi-
ately, but you realized this was long
term.”

Now, having returned to Newark,
Major Kelly is assisting the evacuees
who have relocated to New Jersey. As
of December 9, the Salvation Army
has aided 205 homeless victims of
Katrina. Now, evacuees must get out
of shelters. FEMA has told families
staying in hotels in Newark that they
had to move out as of December 2.
That was not enough time to find
apartment space so FEMA extended
the deadline to December 15.

Major Kelly said FEMA will pay
for apartments but the families have
to find available apartments. He said
insurance policies are not covering
enough of their expenses. That’s
where the Salvation Army steps in.
The Salvation Army pays for what-
ever is needed: counseling, furniture,
and locating apartments for these
evacuees.

Major Kelly and his wife have re-
worked their busy holiday schedule
to attend “Richard Rodgers, A Cel-
ebration of his Music,” because he
feels it is important to that the com-
munity contribute in whatever way
possible to raise the funds necessary
to help these people who have lost
everything they own.

Tickets are $25 for adults and $15
for students (age 17 and under), and
are available at Tarpley & Co., 106
Quimby Street; the UPS Store, 321
North Avenue West; and Boogie’s
Tickets, 41 Elm Street. Tickets will
also be sold at the door. For further
information regarding the concert,
call (908) 233-3200.

WINNING ENTRY…Jonathan Nanna, 11, of Westfield has been named local
round winner in Panera Bread’s 1st annual “Art That’s Good Enough to Eat
Contest.” Pictured here with the winner is Panera area coordinator Ryan Richter,
who presented Jonathan with a $250 cash prize. The winning piece of art, entitled
“Panera to the Rescue,” was selected by customers at the Westfield Panera Bread
bakery-cafe. In addition, a matching donation in Jonathan’s name will be made
to the Community FoodBank of New Jersey. Jonathan is now eligible for the
statewide grand prize of $5,000.

Franklin School Student
Wins Panera Art Contest

WESTFIELD — Jonathan Nanna,
11, of Westfield has been named the
winner of Panera Bread’s inaugural
“Art That’s Good Enough To Eat”
contest. In earning this honor and a
$250 cash prize, Jonathan’s artwork
was voted by Panera Bread custom-
ers to be the best among hundreds of
submissions that local schoolchildren
submitted to the Westfield Panera
Bread bakery-cafe.

The contest, which was also held at
other Panera Bread locations through-
out northern and central New Jersey
(owned by the Princeton-based
Fenwick Group), invited children in
grades three through five to “whip-
up” their tastiest food-inspired art-
work for a chance to win cash prizes
and help support the Community
FoodBank of New Jersey at the same
time. In addition to the $250 cash
prize that Panera Bread awarded
Jonathan, the company will also make
a matching donation in his name to
the Community FoodBank of New
Jersey, to help fight hunger through-
out the state.

Jonathan now qualifies to compete
in the state-wide grand prize round of
the “Art That’s Good Enough to Eat”
contest where his submission will
compete with local bakery-cafe win-
ners from other Panera Bread loca-
tions for a chance to win the grand,
second and third prizes of $5,000,
$2,500 and $1,000. The grand prize
round of the “Art That’s Good Enough
to Eat” contest will take place in

January 2006 where entries will be
reviewed and judged by representa-
tives of Panera Bread and the Com-
munity FoodBank of New Jersey.

Concurrent with the awarding of
these prizes, Panera Bread will make
an additional matching donation to
the Community FoodBank of New
Jersey in honor of the conclusion of
the contest.

“The first annual ‘Art That’s Good
Enough to Eat’ contest is proving to
be a tremendous success and we are
very pleased with the students’ eager-
ness to participate,” said Jim Nawn,
Fenwick’s Managing Member. “We
are proud to celebrate the creativity
of Jonathan and, at the same time,
support the efforts of the Community
FoodBank, who are so passionate in
their efforts to help New Jersey’s
neediest families.”

War on Christmas Ignores
The Holiday’s Message

THE STUDENT VIEWTHE STUDENT VIEWTHE STUDENT VIEWTHE STUDENT VIEWTHE STUDENT VIEW
The weekly column written by local high school students

WF’s Mucci to Attend
Presidential Program
WESTFIELD – Alexander Mucci

of Westfield will attend the Presi-
dential Classroom’s (PC) National
Security in a Democracy Program
from July 15 to 22, 2006, in Wash-
ington, D.C.

With Washington, D.C. as the class-
room, PC’s mission is to provide the
highest quality civic education pro-
grams for outstanding high school stu-
dents. For nearly four decades, more
than 115,000 students from across the
United States and around the world
have attended PC’s weeklong pro-
grams, gaining knowledge, insight and
experience from this extraordinary
educational opportunity.

PC expands students’ knowledge of
politics, government and roles and re-
sponsibilities of institutions and orga-
nizations involved in policymaking.
Students gain insights into the com-
plexities of the policymaking process,
as well as the interaction between gov-
ernment and policy formation first-
hand, through seminars and site visits
in Washington.

For more information about PC,
visit www.presidentialclassroom.org.

SP School Participating
In Community Service
SCOTCH PLAINS – The Union

County Magnet High School is one
of 30 high schools selected by the
state Department of Education to par-
ticipate in a three-year pilot program
requiring juniors to complete 15 hours
of community service before gradu-
ating. The pilot program, part of a bill
Acting Governor Richard Codey
signed into law in September, makes
New Jersey the second state in the
nation to require community service
for high school students.

By KATE MCGEE
Specially Written for The Westfield Leader and The Times

This Christmas season has been an
interesting one, to say the least. For
years, people have argued during the
Christmas season whether stores
should say ‘Merry Christmas’ or
‘Happy Holidays.’ Yet this year, the
“war” on Christmas seems to be get-
ting a little out of hand.

Books, such as “The War on Christ-
mas: How the Liberal Plot to Ban the
Sacred Christian Holiday is Worse than
you Thought,” by John Gibson, are
being published, department stores are
being boycotted by the American Fam-
ily Association for saying “Happy Holi-
days” instead of “Merry Christmas,”
and wristbands similar to the
“Livestrong” bands are made with the
inscription, “Just Say Merry Christ-
mas.”

Even Fox news host Bill O’Reilly
accused “Happy Holidays” support-
ers of being part of a “secular pro-
gressive agenda... to get Christianity
and spirituality and Judaism out of
the public square.” The whole idea of
political correctness during the Christ-
mas season is becoming ridiculous.

Personally, I think that people are
getting too stressed out over the small
details of the Christmas season, such
as the fact that department stores
might say “Happy Holidays” instead
of “Merry Christmas.”

Department stores decorate up the
kazoo for Christmas. Lord and Taylor
in New York City decorates their fa-
mous windows that depict some type
of Christmas scene, Macy’s adorns
their main entrance with a huge Christ-
mas tree made of Christmas lights.
The spirit of Christmas can also be
seen with the tree at Rockefeller Cen-
ter, and the Christmas specials,
Rudolph the Red Nose Reindeer and
A Charlie Brown Christmas, aired on
NBC and CBS. Not to mention the 25
Days of Christmas on ABC Family.

You can also hear Christmas music
24/7 on radio stations such as 106.7.
Yet the fact that some stores say “Happy
Holidays” instead of “Merry Christ-
mas” puts everyone into hysteria, and
pushes the real focus of the Christmas
season onto more trivial issues.

Believe it or not, everyone has his
or her own political agenda. Stores

that refrain from saying “Merry
Christmas” don’t want to alienate their
customers by supporting one specific
holiday. As reported in Adam Cohen’s
Op-Ed piece in the New York Times,
Home Depot stated that, “In order to
avoid endorsing a particular set of
beliefs and to encourage the diversity
we desire, The Home Depot has cho-
sen to refer to this time of year as the
‘Holiday Season’.”

Mr. Cohen also reported that, “The
percentage of the population that de-
scribes itself as Christian has declined
to 77 percent in 2000, from 86 per-
cent in 1990.” In a country that is
home to a wide range of diversities,
stores need to recognize all religious
and ethnic groups.

Furthermore, O’Reilly and the rest
of FOX News are pushing their own
political agenda just as much as the
liberals they accuse of banning Christ-
mas. With their 58 segments about
“the War on Christmas” in five days
and their constant coverage of which
stores say “Happy Holidays” instead
of “Merry Christmas,” they have over-
shadowed the more important sto-
ries, such as the situation in Iraq or oil
drilling in the Arctic National Wild
Refuge.

By using scare tactics, they have
endorsed a huge controversy that has
riled up Americans, and further pre-
vented people from celebrating the
true meaning of Christmas.

The Christmas season should be a
time of peace, and a reminder to help
others. Why has Christmas now be-
come a holiday of political agendas,
where organizations are boycotting
stores because their employees don’t
say “Merry Christmas,” or whether
schools should call their vacation
winter break or Christmas break?

Christmas is supposed to be a time
of remembrance and celebration for
the coming of Jesus Christ, who was
born to save us. He wasn’t born to save
us so that we could finger-point at
opposing political parties  and wage
wars every Christmas season. He came
so he could teach us to help the less
fortunate and love one another, which
is what Christmas should be all about.

Kate McGee, of Cranford, is a jun-
ior at Mount Saint Mary Academy.

See it all on the Web!
www.goleader.com


