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With 70 Million Americans On-Line,
Internet is Next Wave In Investing

Cheri Rogowsky for The Westfield Leader and The Times
CELEBRATING THE HOLIDAYS...The Westfield Area Chamber of Commerce gathered for their annual Christmas
party on November 28 in the new Chamber offices in the Fleet Bank building. Pictured, left to right, are: Karen Fountain
and Mayor Thomas C. Jardim and their daughter, Cecile; Rosalie Baum, and Ginny Rorden; back row, Westfield
Downtown Corporation Executive Director Michael La Place, Chamber of Commerce Executive Director Debbie
Schmidt, Warren Rorden, Stanley Baum, Daryl and Debbie Walker, Vicki Priscoe-Spurr and David Sutter.

By STEWART A. RITTER

One third of adult Americans (over
70 million) are now on-line, making
the Internet the most rapidly grow-
ing communication medium in his-
tory. Revolutionizing the investing
landscape, the Internet is creating a
changing class of investor who can
access advice and information on an
infinite number of expenses.

Investors are flocking to the Net in
record numbers. Case in point: there
are currently over three million on-
line accounts. What’s more, Forrester
Research predicts that by the year
2003, 18.5 million households will
bank on-line and 7.2 million house-
holds will invest on-line.

Today, 80 percent of United States
securities firms now offer on-line
services to investors, as well as pro-
vide tools such as portfolio tracking
and valuation. At the same time,
financial and news sites offer users
the opportunity to listen to or partici-
pate in interviews with financial lead-
ers, follow market commentary and
join on-line discussions of a particu-
lar stock.

Accordingly, the Internet is a valu-
able educational resource that allows
users to better understand financial
concepts and the large range of avail-
able financial products and services.

In addition, accessing and navi-
gating the Internet is now faster and
easier due to the advances in technol-
ogy. With the advent of “search en-
gines,” available through various
Internet service providers and also
integrated on individual sites, locat-
ing a detailed piece of information is
no longer a time consuming task.

Moreover, proliferation of net-
works, reasonably priced personal
computers and 24-hour availability
allow investors on-line access when-
ever and wherever they want.

However, using this ever increas-
ing medium demands that investors
proceed with a degree of caution. It is
imperative that investors know where
to find the right information within
the huge expanse of the Internet.
Whether an investor’s goal is to ob-
tain general investment information
or the specifics on a particular com-
pany, the following areas might help
streamline navigation and provide a
good start:

Where to Find It
Securities Firms’ Web Sites - A

securities firm’s Web site often con-
tains timely investment information
as well as general investing advice.
Some securities firms now offer pro-
prietary on-line services just for their
clients which may provide access to
objective research on a particular
company or information about your
accounts.

This type of information is useful
in researching financial information,
and gaining access to market data
and news.

Company Web Sites - When in-
vesting in a particular company, re-
viewing that company’s Web site may
be particularly useful. According to
Straightline International, nearly
four-fifths (79 percent) of U.S. pub-
lic companies recently surveyed have
an Internet presence.

Many public companies include
annual reports, press releases and
financial statements on their sites as
well as product and service descrip-
tions. Some company Web sites are

interactive, and allow individuals to
e-mail them with questions.

News Services - These sites are
valuable for accessing timely infor-
mation from an objective source.
Many newspapers and magazines
now have on-line editions so inves-
tors can retrieve pertinent news sto-
ries that may affect investments, as
well as stock, bond and mutual fund
quotes.

Research Databases - For more
in-depth information, that may not
be found elsewhere, use a research
database to search for specific details
on companies or investment topics.
For example, old news stories on a
company may provide an important
historical perspective. Additionally,
some brokerage companies offer cli-
ents access to their proprietary re-
search on-line through secured Web
sites.

Regulatory Body Web Sites -
Several of the regulatory bodies such
as the Securities and Exchange Com-
mission (SEC), the National Asso-
ciation of Securities Dealers (NASD)
and the New York Stock Exchange
(NYSE) have Web sites that provide
industry-specific news and research
and provide links to other govern-
ment groups and agencies. The sites
of stock exchanges and major in-
dexes also provide quotes and calcu-
lations, and may have searchable
databases for obtaining information
on publicly traded companies.

Know the Source
While the Internet provides practi-

cally limitless opportunities for edu-
cation and research, it also has the
potential for abuse. Always consider
the source of any information or ad-
vice you receive. Some may seek to
distribute information to manipulate
prices or to take advantage of unsus-
pecting investors. Although most on-
line services, bulletin boards and chat
rooms display the names of users,
individuals can remain anonymous
behind aliases and misinformation.

Remember, never make an invest-
ment decision based solely on an on-
line tip - always research the advice
further. Following are tips/informa-
tion from the National Association of
Securities [Dealers Regulation, Inc.
for on-line investors:

Be Your Own Watchdog — The
Internet is vast and resources are
limited. Regulators can not keep an
eye on every corner and crevice of the
Web.

Question All Advice — If the
source of information or the motives
behind the source is unclear — as is
often the case on the Internet —
challenge the validity of the informa-
tion.

Measure Twice and Cut Once -
Never make investment decisions
solely based upon what you read on
the Internet. Always consult other
resources, like an investment profes-
sional.

Do Your Homework -- Although
the Internet opens access to a variety
of new information sources, there is
no substitute for your own detailed
research.

Call On the Experts — If some-
thing does not seem right, trust your
instincts. Notify the regulators
(NASD or SEC) before you act.

Ask A Professional
Investors have much to be enthusi-

astic about with the new opportuni-
ties technology is bringing to the
financial world and the unprec-
edented increase of available infor-
mation has empowered investors. For
the first time in the long history of
financial markets, investors have the
tools needed to manage personal fi-
nance and investing decisions from
their own home or office.

Moreover, all investors, including
beginners, have access to more infor-
mation than ever before, but with it
comes the responsibility to ensure
that the on-line information they re-
ceive is accurate. Now, more than
ever, the personal attention and ad-
vice of an investment professional to
help you sort through the many in-
vestment options available and to
help determine which investments
best serve your individual needs may
be critical.

*  *  *  *  *
Stewart A. Ritter is Senior Vice

President for Investments with
PaineWebber, Incorporated in West-
field.
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Local Dentist Runs
Successful Food-Drive

For Thanksgiving
WESTFIELD – Westfield dentist, Dr.

Joseph Preziosi, sponsored a food-drive
this Thanksgiving in Westfield.

“The event was a success and we
were able to put some smiles on the
faces of some needy family members,”
stated Dr. Preziosi.

According to Dr. Preziosi, his office
will sponsor a “Toys for Tots” drive this
Christmas to help needy children.

Reverend Monsignor James A.
Burke, Pastor of St. Helen’s Roman
Catholic Church in Westfield, stated
that he was more than happy with the
outcome of the Food Drive and encour-
aged others to participate in community
supported activities in Westfield.

State, Federal Agencies are Good
Source for Retirement Planning

Burgdorff ERA Office
In Westfield Honored
WESTFIELD – The Westfield office

of Burgdorff ERA was recently hon-
ored for unit production and referrals
for September.

“We have a fine and proactive staff
that always thinks of the customers
first,” said Jean Massard, Vice Presi-
dent of the Burgdorff ERA Westfield
office. “Backed by cutting edge train-
ing, proactive marketing and a unique
marketing proposal approach, we truly
have the winning combination. Addi-
tionally, we constantly keep in touch
with our customers and clients. This
attention to detail contributes to our
continuing success.”

The Burgdorff ERA Westfield office
is located at 600 North Avenue West in
Westfield.

By DR. KAREN ENSLE

Looking for resources to assist you
with investing and retirement plan-
ning decisions? A number of state
and federal government agencies and
non-profit organizations have mate-
rials to share:

• The Securities and Exchange
Commission is actively involved in
educating consumers about invest-
ing. Their Web site for consumers,
www sec. gov/invkhome.htm, in-
cludes helpful tools like a mutual
fund cost calculator and links to print
out or download various publications.

• Another helpful financial plan-
ning resource is the “Ballpark Esti-
mate” retirement savings calculator,
found on the Web site of the Wash-
ington DC-based American Savings
Education Council, www asec.org.
This single-page, six-question
worksheet provides a rough estimate
of the amount you’ll need to save to
replace 70 percent of pre-retirement
income. The “Ballpark Estimate”
isn’t as detailed as most planning
tools, but neither is it as intimidat-
ing. It is designed to provide a rough
estimate of the amount required to
save each year until retirement age.

• A new feature of the ASEC Web
site, mentioned above, is, the “Re-
tirement Personality Profile” quiz.
Here, Internet users can answer about
a dozen questions and find out
whether they are “planners,” “sav-
ers,” “strugglers,” “impulsives,” and
“deniers.” Only about 35 percent of
Americans plan ahead, while 15 per-
cent spend and make decisions im-
pulsively and 13 percent are in denial
about their finances (e g., the need to
save money), according to ASEC.

• Another helpful tool is an 11-
question “Retirement Readiness Sur-
vey” (called R3) that provides an
indication of how well you’ve pre-

pared to date. R3 was developed by
the Employee Benefit Research In-
stitute. To obtain a copy, send a self-
addressed, stamped envelope to
Rutgers Cooperative Extension, 3
High Street, Newton, 07860.

• The New Jersey Bureau of Secu-
rities [(973) 504-3600] can be con-
tacted to report suspected cases of
investment fraud (e g., illegal pyra-
mid schemes). State residents can
also call the Bureau to check if people
are registered to sell securities or if
certain investments are approved for
sale. They also maintain a computer-
ized database, called the CRD, that
contains the disciplinary history of
persons who have violated securities
regulations or been involved in com-
mitting fraud.

• Finally, another resource for con-
sumers is Rutgers Cooperative Ex-
tension. The Money 2000 program
encourages consumers to set a per-
sonal savings and/or debt reduction
goal and take action to achieve it.
The program is free of charge and
continues until December 31, 2000.

*  *  *  *  *
This MONEY 2000 message is

sponsored by Rutgers Cooperative
Extension. MONEY 2000 is a pro-
gram designed to increase the finan-
cial well being of New Jersey resi-
dents through increased savings and
reduced household debt.

Cheri Rogowsky for The Westfield Leader and The Times
AND THE WINNER IS...Cathy “Flip” Filipelli, center, of Flip-10 Dramatix in
Scotch Plains was the first-place prize winner once again in the window display
contest in the township’s business district. Making the announcement was Ray
Pardon, right, President of the Scotch Plains Business and Professional Associa-
tion, which sponsored the event as part of the association’s Old Fashioned
Holiday annual celebration held December 5. Violet Brown of Realty World was
the second-place winner in the contest.

*Visit us at our Web Site – http://westfieldnj.com/isoldi

associatesISOLDI
R e a l t o r s®

908-232-5556
“Working With Us is Like Having Family in the Business!”

WESTFIELD $839,000
Elegant 3600+/- square foot, elaborate cottage home to be built by Anthony James
Construction.  This extraordinary home was designed to incorporate old world craftsmanship
with modern day comforts and is loaded with standard features and amenities. Conveniently
located in the heart of distinctive Wychwood, just minutes to downtown Westfield, this fabulous
home will be far from ordinary, yet close to it all. Call today to find out how you can make this
magnificent home yours.

Happy Holidays and a sincere “Thanks”
to all our clients and friends

for making 1999 our best year ever.

Here’s How To Select
The Best Christmas Trees

SCOTCH PLAINS — Choosing a
real Christmas tree can be fun for the
whole family, says Chuck and Barbara
Timko of Timko Trees in Scotch Plains.
They suggest a few simple steps to
follow when selecting a tree.

• Do a freshness test. Gently grasp
a branch between your thumb and fore-
finger and pull it toward you. Very few
needles should come off in your hand.
Some interior loss of brown needles is
normal and will occur over the lifetime
of the tree.

• Choose your tree early. Wind and
sun are a freshly cut trees worst enemy.
The earlier you pick your tree, the
better. Take it home and store it out of
the wind and sun! Keep it in a shel-
tered, unheated area such as a porch or
garage until you’re ready to decorate it.
The Timkos recommend that you make
a fresh, straight cut across the base of
the trunk - about half and inch up from
the original cut, and immediately place
the tree in a tree stand or bucket that
holds a minimum of one gallon of wa-
ter.

“Caring for a real tree is easy. The
most important thing to remember is
that real trees need water daily,” re-
minded Barbara Tinko. “Never let your
tree sand go dry.”

The National Christmas Tree Asso-
ciation recommends that consumers
use a tree stand that holds a minimum
of one gallon of water for any cut Christ-
mas tree that is five to seven feet in

height. A tree will absorb as much as a
gallon of water in the first 24 hours and
one or more quarts a day thereafter.
Water is important because it prevents
needles from drying and the boughs
from drooping.

• Keep your tree away from heat
and draft sources like fireplaces, radia-
tors, and television sets. Test your light
cords and connections before hanging
them on the tree to make sure they’re in
good working order. You don’t want to
use cords with cracked insulation or
broken or empty sockets. Always be
sure to unplug lights before you go to
bed or leave the house. Fresh real
Christmas trees are not a fire hazard,
since green wood does not burn. Re-
member to check the water level daily!

Sensible precautions such as these
will help preserve the unique beauty
and tradition only a real Christmas tree
can provide.


