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Your State Legislators
---LD-21---

Sen. Thomas Kean, Jr. (R)
425 North Ave. E.
Westfield, N.J. 07090
(908) 232-3673

Asm. Jon Bramnick (R)
251 North Ave. West
Westfield, N.J. 07090
(908) 232-2073

Asm. Nancy  Munoz (R)
57 Union Place, Suite 310
Summit, N.J. 07901
(908) 918-0414

---LD-22---
Sen. Nicholas Scutari (D)

1514 E. Saint Georges Ave.
Linden, N.J. 07036
(908) 587-0404

Asw. Linda  Stender (D)
1801 East Second St.
Scotch Plains, N.J. 07076
(908) 668-1900

Asm. Jerry  Green (D)
17 Watchung Ave.
Plainfield, N.J. 07060
(908) 561-5757

LD-21 includes Westfield, Mountainside,
Garwood, Summit and Cranford.

LD-22 includes Scotch Plains, Fanwood,
Plainfield, Clark  and Linden.

E-mail
senkean@njleg.org
senscutari@njleg.org
asmbramnick@njleg.org
aswmunoz@njleg.org
aswstender@njleg.org
asmgreen@njleg.org

7th Congressional District
Representative Leonard Lance, 425 North Avenue E., Westfield, NJ 07090 (908) 518-7733

Spirit Prices Jump From Another
NJ Tax; Beer Not Touched, Yet

The administration of Governor Jon
Corzine will tax the vouchers that
new car buyers receive under the so-
called “Cash for Clunkers” federal
stimulus program. Pennsylvania and
Connecticut reportedly are among the
many states that will not tax federal
vouchers.

Leave it to the Corzine Administra-
tion to penalize New Jersey residents
who gather the courage and the scarce
resources needed to buy a new car
during these uncertain times. It makes
no sense to reduce the benefits of
stimulus aid when the economy is still
ailing. The governor should overrule
this new nuisance tax immediately.

Democratic leaders in Congress are
racing to provide more money for the
so-called Cash for Clunkers program
because it has turned out to be one of
the most powerful federal economic
stimulus measures ever  enacted. The
program has helped lure thousands of
cash-strapped buyers into local car

Trenton News

By Senator Thomas Kean, Jr., Westfield
Senate Minority Leader, GOP, LD-21

Corzine Taxes ‘Cash
For Clunkers’ Stimulus

Govt. Should Issue Dealers
‘Cash for Clunkers for Dummies’

Last month’s events of the 44 ar-
rests of some of New Jersey’s most
respected leaders is just another inci-
dent that continues to shake the core
values of most Americans. Scandal is
not new to our society, but the last
decade we have been inundated by the
perception that our most trusted reli-
gious, governmental and financial
leaders are significantly corrupt, un-
ethical and lack remorse over their
actions.

First, I believe that the media’s por-
trayal that the majority of our society’s
leadership is morally bankrupted could
not be more further from the truth. In
fact, looking at the statistics, an over-
whelming majority of our leadership
is in fact, honest, ethical and dedicated
community servants who devote sig-
nificant time, money and energy to
make the world a better place.

Secondly, the one most significant
aspect of our American culture is that

By CHRISTINA M. HINKE
Commentary for The Westfield Leader and The Times

The federal government should
have published a “Cash for Clunkers
for Dummies” manual. Instead, it gave
car dealers a one-page printout de-
picting what one of the three steps
would look like on screen when they
logged on to the government’s CARS
(Car Allowance Rebate System)
website to input the multitude of in-
formation necessary to apply each
car sale for the government-issued
rebate. There was no explanation de-
fining each information box the deal-
ers had to fill in. It took three people
to determine that the buyer’s state ID
number was actually the driver’s li-
cense number.

I was literally with my husband
behind the desk with the sales man-
ager at a local dealership trying to
cash in on the CARS rebate, known
more commonly as Cash for Clunkers,
the government program aimed at
indefinitely pulling gas guzzlers off
the road. The dealer was mystified
with the process.

Instead of experiencing the pure
joy of buying my first new car, my
experience was more of an adventure
in government bungling. I spent six
hours over two days at the dealership
trying to help get my application up-
loaded onto the government website
before the weekend deadline. I even
went as far as trying to call the CARS
IT helpline for dealers, only to wait
on hold and finally get hung up on. I
feel if I did not go to these lengths,
then my application would never have
gone through because the dealer was
getting fed up with being frozen out
of the website. The sales manager
had 10 other Cash for Clunker deals
he had yet to process. We finally did
get my application in the system, but
without an attachment containing
proof that I qualify for the rebate,
because it was the last resort after
numerous tries at uploading the docu-
ment and the government website
freezing.

I officially signed a deal with the
car salesman the eve of the com-
mencement of the rebate. Why could
the dealer not put my CARS applica-
tion through the next day? Why did it
take them nine days to get it in the
system? Why was the government’s
online system not running
seamlessly?

I had waited months for Congress
to pass the bill so I could trade in my
1990 Jeep Cherokee that gets 16 MPG

according to fueleconomy.gov and is
only worth about $750 according to
kbb.com, and I am sure the dealer
would not even give me that as a
trade-in. Then, when July 24, the first
day CARS went into effect, came
along, I thought I was good to roll off
in my shiny new Jeep Patriot that gets
five MPG better than my old Jeep and
qualifies for the $4,500 rebate. But
instead, I received a call from the
salesman saying I can’t pick up my
new car until the next day because the
manager has to sift through the paper-
work given to him by the govern-
ment. However, when tomorrow came
I got a call with the same response
and continued to get this same call
each day. Until a week later, when the
news reports stated that the billion
dollars the government had allocated
for the program had been used up.
Now, I knew from reading analysts’
reports that the cash would be de-
pleted much quicker than November
1, the date the government had fig-
ured on the money running out, and
that is why I acted as fast as I did. But
it did not matter how fast I acted; it
mattered how fast the dealer acted
and how fast the government Internet
application processed.

If dealers are serious about want-
ing to cash in on car sales with this
government rebate, than why do they
not have their act together? Some do,
it seems from news reports I have
read, but from first-hand experience,
some dealers are not prepared.

Also, how were some dealers able
to make ‘Clunkers’ deals prior to the
July 24 start date? This seems dishon-
est. Did they even put the buyer’s
application through the system?

How many consumers are out there
driving a new car who will have to
give it back, or worse, pay back the
$3,500 or $4,500 they thought the
government issued to the dealer but
was never put through or the govern-
ment determined they did not qualify?
What happens if their clunker was
scrapped, as the bill requires?

Had the government thought this
through? It seems government is act-
ing on a lot of bills today without due
diligence.

This is one bill that directly af-
fected the consumer but the consumer
may be the one on the hook being fed
to the sharks.

Yes, you guessed it! I am still put-
tering around town in my clunker,
with no word yet from the dealer or
from the government.

Fanwood DEM Candidate Opinion

By Donna Dolce, Fanwood Councilwoman

‘Majority’ Of Government Leaders
Are ‘Honest, Ethical And Dedicated’

we are a most altruistic society and
that a large majority of our citizens
serve their communities without an
expectation of personal gain or ben-
efit.

In fact, more recent news stories
reflect the growing number of elected
officials who were offered question-
able contributions and walked away.

I want to urge everyone to take this
opportunity to increase their contribu-
tions to solving the many challenges
we now face by volunteering, getting
involved and giving back to their re-
spective local communities.

Volunteerism is what made this
country strong and will once again
lead us down the road to success and
growth. To quote Edmund Burke, “all
that is necessary for the triumph of
evil is for good men to do nothing.”

To learn more about volunteer op-
portunities, contact your local mayor,
municipal clerk or call 2-1-1.

Put Healthcare Bill
On November Ballot
Now that the summer Congressional

recess has begun, I hope our representa-
tives will take time to read the proposed
healthcare bill. Perhaps someone can pro-
vide us voters with the particulars in the
bill so we can express our opinion to our
Congressional Representatives and Sena-
tors. President Barack Obama is pushing
this bill without having read it himself.
He is relying on Congress to do his job.
President Obama is running around the
country making speeches and acting like
a used car salesman trying to sell you a
clunker, but not letting you look under the
hood or driving it to see if the engine
works.

Healthcare affects everyone’s lives, we
should not be in a hurry to make massive
changes until we all have the opportunity
to see what is being proposed and how it
will affect ourselves and our families.
Since it affects everyone, why not put it
on the ballot in November as a referen-
dum and see what the American People
actually think of it?

Thomas Lienhard
Westfield

Right now, there is great debate in
Congress about how we go about dra-
matically reforming healthcare in this
country. Most congressional Democrats
and Republicans agree — healthcare costs
have been skyrocketing for far too long,
overwhelming the middle class and busi-
nesses during these difficult economic
times.

For my part, I have been traveling
throughout New Jersey’s 7th Congres-
sional District meeting with doctors, hos-
pitals, senior citizens, small businesses
and working families alike as part of a
healthcare listening session.

The feedback has been almost univer-
sally the same: we need real healthcare
reform to reduce costs for families and
small businesses in need while expanding
access and increasing the quality of care
in a way we can afford.

That’s why I was so disappointed when
last week the Democratic leadership re-
leased its healthcare reform plan.

The measure is a $1.5-trillion govern-
ment takeover of healthcare that will lead
to fewer jobs, higher taxes and less health
coverage for New Jerseyeans.

Under the plan, the federal govern-
ment would be responsible for ensuring
that all people, regardless of income or
the state of their health, have access to an
affordable insurance plan. Individuals and
employers would be mandated to get
health coverage or face hefty penalties.

To help pay for this mandate in cover-
age, the Democrats’ plan calls for raising
taxes on many New Jersey individuals,
families and small businesses to levels
not seen since the 1980s.

News From the Capitol

Rep. Leonard Lance 908-518-7733

The cost of buying a bottle of wine or liquor just
became more expensive this past weekend with New
Jersey’s increased tax now in effect. Governor Jon
Corzine proposed the new tax to generate $22 mil-
lion in revenue to go towards this fiscal year’s state
budget.

The tax on liquor to the distributor went up $1.10
gallon from $4.40 to $5.50 – a 25 percent increase
while the tax on wine, vermouth and sparkling wines
jumped at the distributor level from 70 to 88 cents per
gallon.

Thus a 750 ml bottle of wine will have a tax
increase to the distributor of about 5 cents. Wines
vary widely in price at the retail level. If you pur-
chase a 1.5 liter bottle of Absolut Vodka, it will set
you back perhaps $35 with the new 51-cent tax hike.
To figure everything out, one must know their con-
versions from Imperial units to metric. Still, what is
to happen at the retail price level is everyone’s guess
since taxes get multiplied as they progress up the
supply chain.

The new tax will not only be felt by consumers but
restaurants, bars, caterers and liquor stores as con-
sumers think twice about their purchases, especially
given the current economy. With consumers not

going out as much, any jump in price is likely to
further cut the number of patrons visiting their
favorite tavern or restaurant.

The New Jersey Restaurant Association lobbied
hard against the new tax, saying when liquor prices
went up in the 1990s it resulted in lost jobs for drivers
delivering liquor products to retailers, a reduction in
the amount of tips for waitresses and bartenders, and
reduced consumption by patrons at restaurants and
sales at liquor stores.

Why is every time the state budget faces a deficit,
the governor and lawmakers turn to taxes, which hurt
businesses by driving consumers away? Why not
reign in spending in Trenton?

Why should a family celebrating a special occa-
sion such as an anniversary, job promotion, or wed-
ding engagement, etc., have to shell out 25 percent
more in taxes for a bottle of champagne?

And of course on top of whatever restaurants and
bars will charge for a glass of wine or liquor, all retail
sales of alcoholic beverages are subject to the state’s
7 percent sales tax.

But there is some good news. The government
didn’t have the nerve to subject beer (or tea) to the
extra tax – yet.

Healthcare Bill Is
Unaffordable

It is no wonder that a broad coalition of
job-creating groups representing cham-
bers of commerce, small businesses, home
builders and manufacturers have come
out strongly against the proposed
healthcare bill.

This type of mandated “public option”
is nothing more than Washington speak
for a government-run healthcare where
the federal government stands between
doctors and patients and important life-
saving treatments for patients are denied
based solely on cost.

Most concerning to me is the fact that
the Democrats’ healthcare bill would in-
crease, not reduce, our nation’s burgeon-
ing long-term health costs.

According to the non-partisan Con-
gressional Budget Office (CBO), instead
of saving the federal government from
fiscal catastrophe, the Democrats’
healthcare proposal would worsen an al-
ready bleak budget outlook, increasing
deficit projections and driving the nation
more deeply into debt. The CBO is the
official arbiter of the costs of legislation
in Congress.

There is a better way.
Earlier this summer, I joined members

of the Republican centrist “Tuesday
Group” in the House of Representatives
in offering a proposal to reduce healthcare
costs, protect and expand access to care
and increase the quality of care in a way
Americans can afford – without new taxes,
costly mandates or a government take-
over of healthcare.

The centrist alternative is a better way
toward real reform without raising taxes
on New Jersey’s working families, add-

ing to the federal debt or jeopardizing
employer-provided health coverage.

The bill, known as the “Medical Rights
and Reform Act,” would mandate a fun-
damental principle – the government
should not come between patients and
their doctors.

This act would protect all Americans’
relationship with their doctors, the integ-
rity of the medical profession and the
right of Americans to choose the care they
deem appropriate without federal delay
or restriction.

To lower healthcare costs, the act would
foster state innovation through insurance
market reforms, high-risk pools, commu-
nity health networks and new association
options for small businesses.

The bill also includes: lawsuit reforms
to end the practice of defensive medicine
and ensure fair compensation for injured
patients; acceleration of health informa-
tion technology programs to improve the
quality of care and reduce errors; strong
standards and processes to target waste,
fraud and abuse; targeted prevention and
wellness programs to address costly
chronic diseases and promote healthy liv-
ing, and greater tax incentives for indi-
viduals and small businesses to buy health
insurance.

Our alternative plan expands access to
Americans without health insurance by
providing greater incentives to small busi-
nesses to cover their employees; encour-
aging state-centered insurance market
reforms; giving low-income families the
option to use public funds to purchase
private health insurance plans; enhancing
Health Savings Accounts; allowing young
adults to remain dependents on their par-
ents’ plans; and expanding rural healthcare
programs.

I believe healthcare reform is too im-
portant to get wrong, and Americans de-
serve better solutions than those coming
out of Washington.

Democrats should put aside their $1.5
trillion healthcare tax hike plan and take
a hard look at the affordable and effective
Medical Rights and Reform Act.

Together we can find real solutions to
make healthcare more affordable in a
fiscally responsible way.

Cranford Has Many to
Thank for Learning

As the district’s manager of grants
and special programs, I’d like to thank
the sponsors of a very special program:
the Cranford School District Academy
(CSDA) — a weekend remedial reading
program in which students are tutored
utilizing the Orton-Gillingham multi-
sensory approach. The idea is to help
students at the point of need by extend-
ing the school day and providing one-
on-one tailored instruction. Our sixth
CSDA program commences in Septem-
ber.

The CSDA is a non-profit enterprise
funded primarily through the beneficence
of individual and business sponsors, who
this past year helped us provide extra
reading help to 28 Cranford students. On
behalf of our participating instructors,
students, their parents, Superintendent Dr.
Gayle Carrick, and our board of educa-
tion, I’d like to thank the following spon-
sors for making a positive difference in
the lives of children:

Allen and Julie Barkin; Applebee’s;
Cali Futures; Canon Business Solutions;
Charles and Mary Goodfellow; College
Women’s Club of Cranford; Cranford
Gourmet Deli; Cranford High School
PTA; Cranford Junior Women’s Club;
David and Deborah Walsh; Edward and
Claire O’Neill; Elizabeth  PBA; Emma’s
Brick Oven Pizza; Fazio, Mannuzza,
Roche, Tankel, Lapilusa; First State Bank;
Friends of the Cranford Public Library;
Hillside Avenue School PTA; Il Giardino
Restaurant;

Infineum USA; Investors Savings
Bank; Jaclo Industries; JEC Consultants;
Kiamie Agency; Killian and Salisbury;
Linden Cogeneration Plant; L’Oreal USA;
Lubiner and Schmidt Attorneys; MSPC;
New Jersey Plumbing and Heating; Phillip
and Anne Newcomb; PNC Bank of
Cranford; Redfield, Blonsky and Co.;
Cranford Family Practice; Roselle Sav-
ings Bank; Spencer Savings Bank; State
Farm Insurance; Baron’s Pharmacy of
Cranford; Birdsall Services; Cranford
Jaycees; Rustic Mill Diner; United Way
of Greater Union County; Verizon; Wal-
Mart North Plainfield, and Weeks Ma-
rine.

Stephen Izzo
Cranford School District

dealerships desperate for sales. Their
car purchases are boosting employ-
ment and economic activity across
the nation.

Instead of allowing the vouchers to
create the maximum amount of pri-
vate sector employment in New Jer-
sey, the Corzine Administration has
ruled that the $3,500 or $4,500 vouch-
ers paid to new car buyers are subject
to state sales tax. That could cost each
car buyer in New Jersey more than
$200 each, if the vouchers are taxed
fully at the 7 percent state rate.

This policy will particularly hurt
small businesses and middle class tax-
payers who must replace their worn-
out vehicles. It just makes no sense to
make New Jersey less affordable dur-
ing a recession by taxing aid that
taxpayers are provided. It’s cynical
government policy and incredibly
short-sighted economic policy. I urge
Governor Corzine to reverse this de-
cision today.

Below are four arcane words, each
with four definitions – only one is correct.
The others are made up. Are you sharp
enough to discern this deception of dic-
tion?

If you can guess one correctly – good
guess. If you get two – well-read indi-
vidual. If you get three – word expert. If
you get all four – you must have a lot of
free time!

All words and correct definitions
come from the board game Diction
Deception.

Answers to last week’s arcane words.
1. Puceron – Plant louse
2. Jugal – The cheekbone
3. Puerilism – Childishness
4. Jorum – A large bowl or vessel for

drinking

ILLAQUEATE
1. To crumble; scatter
2. To entrap or ensnare
3. To wobble or walk in a swaying

manner
4. To laugh loudly or too much

HOGMANAY
1. New Year’s Eve
2. An effort or endeavor
3. A harem slave
4. A heated debate or dispute

MAZER
1. A battle ax
2. A tanner of pelts or animal skins
3. A large drinking goblet or bowl
4. Spanish strap with which a saddle

girth is adjusted
FRAISCHEUR

1. Concise; brief; to the point
2. Coolness; freshness
3. A sermonizer; preacher
4. Savageness of manner; fierceness
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