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With everything going up, shouldn’t your savings?  Our
new Prestige Savings account is one sure way to
guarantee your money grows. Just stop by any of our
4 community branches and get your savings heading
in the right direction.

Raise the rate of your savings
with our New Prestige Savings Account.

Since gas hit 4.00 we thought your
savings rate should too.

4.00%4.00% Prestige
Savings
Account

APY*

*4.00% Annual Percentage Yield (APY) is a promotional rate that will be guaranteed until 12/31/08.  Minimum opening deposit is $50,000.00.  Minimum daily balance of $50,000 is required to obtain promotional APY.  If
the balance falls below $50,000 the standard tiers and variable rates for this account will apply. As of 7/1/08 the APY for account balances of $0.01 - $999.99 is 0%, account balances of $1,000.00 - $9,999.99 is 1.00%,
account balances of $10,000 - $49,999.99 is 2.00%, and account balances of $50,000.00 or greater is 4.00%. Tiers, rates and APY’s are subject to change without notice. Accounts with balances that fall below $100.00
will be subject to a $5.00 monthly service charge.  Fees may reduce earnings.  Variable rate account, interest compounded dailyand paid monthly.  Offer valid for new or existing personal or business customers.

‘kei kop’ or a ‘smeer lap,’
This Bud Is For the Belgians

By FRED LECOMTE
Specially Written for The Leader/Times

As a lover of Belgium and a lover
of Belgium beer, it is most intriguing
to view a deal that after weeks of
mulling was finally inked between
InBev, the Belgium-based maker of
Stella Artois, and the world’s largest
brewer Anheuser-Bush, the makers
of one of the best-known
American beers,
Budweiser. So, what’s
with all the whining?

If an American com-
pany were buying a Eu-
ropean company,
people wouldn’t skip a
beat. Don’t fret.
Anheuser-Bush makes
a world-class product.
Do you think any self-
respecting foreign cor-
poration would want to
touch a sinking ship
with a mile-long pole?
The debt liabilities alone would make
it a losing proposition. Higher costs,
competition from booze and wine
makers, and costs for transport fuel
are slowing demand in wealthy Euro-
pean and American markets.

InBev has partly bucked that trend
by expanding in Latin America, East-
ern Europe and Asia. Anheuser-Busch
Co. has approved a $52 billion take-
over in a deal that InBev says it has
paid $50 million in commitment fees
to a lending group that includes Banco
Santander, Bank of Tokyo-Mitsubishi,
Barclays Capital, BNP Paribas,
Deutsche Bank, Fortis, ING Bank, JP
Morgan, Mizuho Corporate Bank and
Royal Bank of Scotland. It will create

the world’s largest beer maker and
transfer ownership of the iconic
American brewer to the Belgian gi-
ant. The new company is called
Anheuser-Busch InBev. Both com-
panies’ board members have approved
the terms and InBev has arranged
financing for the deal, which is ex-
pected to close by the end of the year.

A little bit about us
Belgians: for such a
small country, Belgium
has an astonishingly
wide range of brewer-
ies and beer styles. Add
to this fact that the num-
ber of different beers
carried in many bars is
often numbered in the
hundreds. It’s not for
nothing that the Con-
federation of Belgian
Brewers describes the
country as “Beer Para-
dise.” Belgian beers are

usually much stronger than most other
beers. You might be used to drinking
beer that’s say 3.5 to 5 percent alco-
hol, but in Belgium you’ll find that 5
percent is one of the weaker beers.
Seven or 8 percent are common and
even 10 or 11 percent is not exactly
rare. Fortunately, you’ll usually be
served smaller amounts of beer than
your normal pint, but please, do take
care.

Fortunately, these days it isn’t al-
ways necessary to visit Belgium to
taste the country’s wonderful beers.
Many supermarkets now sell at least
a small range of Belgian beers. How-
ever, the beers that make it out of the
country on a regular basis represents
only a small proportion of what can
be found in Belgium. Once you’ve
got a taste for Belgian beer, there’s no
substitute for a trip over to enjoy it on
its home ground.

Publisher’s Note: Prior to hiring
Mr. Lecomte as Marketing Director
for the newspapers some time ago, I
confirmed he was not an illegal alien
from Belgium. Fred is neither a “kei
kop” or a “smeer lap.” Although born
in Belgium, he is a long-time citizen
of the U.S. and a veteran of the U.S.
Army. He assures us that Belgium
would in no way create an embargo
of the brew.

Fred Lecomte

Coaching in Westfield Baseball
Rekindled My Love For the Game

My second love affair with base-
ball started a year ago when I signed
up to coach my son Sandy’s tee-ball
team. The first time I fell in love with
the game was as a boy in the ‘70’s.
My dad’s passion for baseball cap-
tured my imagination. Throughout
my youth, baseball was a good com-
panion. I spent countless hours play-
ing ball, watching games, flipping
cards, and arguing who was better;
Munson or Fisk, Reggie or Rice. Even
into my 20’s, recreational softball
was a pillar of my social life.

By the time I got married in 1997,
baseball receded into the background
for all the obvious reasons. That’s all
changed now. After spending the ’07
tee-ball season as assistant coach,
this past spring I was thrust into the
role of “head” coach for Sandy’s first-
grade little league team.

I always thought of the suburban
little-league dad as a horrible cliché.
I discovered, instead, it is a magical
experience, at least in here in
Westfield.

The league starts you off with a
coaches’ clinic. There, three assistant
baseball coaches from Bloomfield
College taught us some excellent tech-
niques to help these youngsters learn
how to hit, throw and field. Like many
coaches there, my first reaction was
where was this instruction when I
was 10, or even 20?

Then, the season started. Unlike
my dad, who, even to his dying day,
looked like the superb high-school
ballplayer he was, I was minimally
blessed by the gods of baseball talent.
I could hit and throw well enough, I
suppose, but in the two things you
can’t teach – height and speed – I was
sadly deficient. Truth be told, I’m
cursed with the flattest feet since Fred
Flintsone. My dreams of making the
high-school team, therefore, were
stillborn. Later, softball allowed me
to resurrect myself as a pitcher, a
position that required more mental
toughness than physical gifts.

As a coach, though, I was able to
put my most distinct physical trait to
good use. My voice, you see, is far
bigger than my 5’ 9” stature would
suggest.  I put it to use, loudly prais-
ing my players’ accomplishments and
soothing their mistakes. The payoff
has been terrific. I delight in seeing
them beam with pride after a solid hit
or a strong play in the field.

Most importantly, coaching has
been a way for  me to connect with my
son. There are the obvious benefits:
spending time together and sharing
this love for baseball I got from my
own dad. However, more than that,
my son has gained a new found re-
spect for me. His peers listen to me
and do what I tell them (most of the
time). My advice on hitting and throw-
ing gets results. He himself has ben-
efited. By the end of the spring, he
was hitting ropes into the outfield
with regularity.

Baseball, we all know, is a game of
fathers and sons. But coaching was
hardly just a father-son thing. My
wife, the real athlete in our family,
also embraced the Little League ex-
perience, working on speed drills with
the kids at practice. And our 2-year
old daughter leads the cheering for
her big brother’s team.

For all these reasons, coaching in
the Westfield Baseball Association
has rekindled my love for baseball.
When my dad died in April 1981,
struck down by a heart disease at the
unbearable age of 52, I was 14. It
didn’t really hit me that he wasn’t
ever coming back until I watched the
World Series alone six months later
and saw the Yankees lose. It was a
moment of singular clarity and de-
spair that remains a sweet sorrow to
this very day. All these years later,
I’m grateful that this game which
bonded me to my own dad is working
its magic anew.

Steven Miller
Westfield

Horace Corbin for The Westfield Leader and The Times
BAYOU SHRIMP...Richard Dreher of Westfield takes over as president of Les
Marmitons, Cranford Chapter last Saturday at the annual picnic at the home of
Bob and Sharon Rial. Mr. Dreher’s special sauce ignited, providing excitement
for the spectators. With the flames extinguished, the shrimp were exquisite.

Westfielder in Action with
Peace Corps in Bara, Mali

In 2002, the community health board
of Bara, Mali recruited 15 volunteers
from each of the neighborhoods. They
were organized into the Relais, a group of
non-paid community health educators.
The Relais disseminate health messages
to the people of Bara.

In March, I trained the organization for
four days on health topics, including the
risks associated with poor sanitation. The
Relais see trash collection as the neces-
sary next step to put their knowledge into
action to benefit the community. The
Relais approached me to help organize a
regular trash collection service in order to
improve the health of the village.

The goal is not simply to beautify the
village, but to reduce disease transmis-
sion by properly discarding trash, and to
limit the standing water in which malaria-
carrying mosquitoes breed.

A committee has developed a proposal
for a trash removal. They drafted a bud-
get, a timeline for implementation, gath-
ered the names of 100 volunteer laborers,
and presented the plan to the village chief
who offered to donate land in demonstra-
tion of his support.

I can attest to the quality of preparation
put into this project proposal and the

dedication of the community. The com-
mittee put the application in my hands.

The Peace Corps enables interested par-
ties to support volunteer projects in the form
of monetary donations. After the project is
prepared by the community, the volunteer
writes a grant application which is submit-
ted to Washington, D.C. The approved pro-
posals are posted to peacecorps.gov where
Americans can browse descriptions of the
work and make tax-deductible donations to
projects with which they feel a personal
connection. I hope that you will consider
donating to the project “Sanitation for Bet-
ter Health”, to be implemented in Bara, in
the Gao region of Mali, West Africa.

Due to the intensity of the seasonal
differences in this Saharan region of Mali,
the project timeline is quite strict. It is
only possible for building to take place
between October and December, after the
rains end and before the heat begins.
Thus, the timely collection of pledges is
crucial to implementation. Please visit
peacecorps.gov today to learn more about
our efforts, and to donate.

The people of Bara, thank you.

Kate Lechner
WHS Class of ’03

Courtesy of Kate Lechner
SANITATION FOR BETTER HEALTH...Community members of Bara, Mali
confer with Kate Lechner of Westfield on her Peace Corps health initiatives.

Bramnick’s Summer
Photo Contest

AREA — Assemblyman Jon
Bramnick (LD-21) is sponsoring a
“Summer in New Jersey” photo con-
test, extending until September 5,
which will highlight the beauty and
diversity of New Jersey. All ages are
invited to participate and submit their
photos to one of the following three
categories: Fun in the Sun, Wildlife,
or Landscapes. Photos may be taken
anywhere in New Jersey as long as
the entered photo is 4x6 or larger.

Submissions can be sent to “As-
semblyman Bramnick’s Photo Con-
test” 251 North Avenue, 2nd Floor,
Westfield, NJ 07090 or emailed to
AsmBramnick@njleg.org.

Upon submission, contestants are
asked to provide a brief description
of the photo along with their name
and contact information.

Winners and prizes will be an-
nounced in September, and the win-
ner from each category will be sub-
mitted to local newspapers for publi-
cation. The Westfield Leader will pub-
lish all submissions at goleader.com/
photos.

UC Paper-Shredding
Program Visits Rahway

RAHWAY – The next county mobile
paper-shredding program will be on
Wednesday, July 23 in Rahway at City
Hall Plaza. The shredding will take place
at City Hall Plaza, located at West Milton
Avenue and Main Street in downtown
Rahway. The Cintas shredding company
will be at the site from 10 a.m. to 2 p.m.,
rain or shine.

All Union County residents are eli-
gible to use the paper-shredder. Docu-
ments should not be bound. Residents
should remove binders and paperclips.


