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By MICHAEL S. GOLDBERGER
3 popcorns

I made it! Got a seat. And some
perspective.

Happily ensconced in the movie
theater fully 20 minutes before Spi-
der-Man 3 would be shown for the
first time to us regular folks, I was put
in touch with something. It was the
smug satisfaction my mother doubt-
lessly felt when she successfully
camped out at Toys ‘R’ Us in quest of
freshly grown Cabbage Patch dolls.

It is the being there. The happen-
ing. The ‘right this way Mr. First
Nighter’ of it all. If the Academy
Awards are Hollywood’s Super Bowl,
then the kick-off of the summer block-
buster season, albeit in spring, is its
Indianapolis 500.

The box office prophets said direc-
tor Sam Raimi’s third spin of the
franchise would be a financial charm.
And so it appears with $148 million
for a three-day take, if you follow that
sort of thing.

It is the running of the grunion…a
symbolic, heartening assurance of
continuity. If the extravagances stay
the same, maybe the more important,
smaller things will, too.

But just in case you couldn’t care
less about all that philosophical junk
and only want to know how good the
movie is, rest assured that you plunks
down yer money and you gets what
you paid for. In spite of the media
hoopla, there’s some very savvy film-
making behind that spider costume.
Mind you, the operative term is
savvy…not great.

In fact, Spider-Man 3 just may be a
director’s guide on how not to kill the
golden goose. It is, after all, popular
art, and that implies its own set of
commercial considerations.

Resisting any penchant to bring
Stan Lee and Steve Ditko’s comic
book super hero to some new artistic
level, as befell Superman after edi-
tion two, filmmaker Raimi guides his
hefty effort with the care of a wise old
ship captain. Oh, it cruises imagina-
tively enough…just cautiously so.

None of which is to suggest that the
special effects crowd isn’t doled its f/
x fix, delivered in every way known
to computer geek and nerd. Still, there
is an obvious insight in Raimi’s ad-
ministration of said technical al-
chemy.

It is the tacit understanding that
John Q. Moviegoer is increasingly
jaded by the whirligig entrancements
these filmic sleights of hand afford.
Put another way, whoa, big
moviemaker.

Here, avoiding over-reliance on any
one aspect, all the vital elements are
in place. If anything, they’re mixed
more astutely than ever. But it’s the
director’s smartest move that’s sure
to hearten traditionalists.

One Popcorn, Poor • Two Popcorns, Fair • Three Popcorns, Good • Four Popcorns, Excellent
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Spider-Man 3:
Crawling with Entertainment

Mr. Raimi knows that, at least until
we imbibe our entertainment and edu-
cation intravenously, a la THX 1138
(1971), telling a good story is where
it’s at. Especially a love story. Which,
for all intents and purposes, is the
driving impetus of Spider-Man 3.
Well, that and saving New York from
succumbing to the evil whims of sev-
eral new monsters.

Delivered here in embracively old-
fashioned terms, there’s trouble in
paradise. For all his skills in balanc-
ing two identities, Peter Parker a.k.a.
Spider-Man, satisfactorily reprised by
Tobey Maguire, is apparently lacking
in the touchy-feely department.

Just ask Mary Jane Watson, the girl
next door/ of his dreams, again nicely
portrayed by Kirsten Dunst. A strug-
gling, would-be Broadway sensation,
of late the chanteuse/actress can’t win
for losing. Oblivious to her career
woes, Spider-Man adds insult to in-
jury by reveling in his own popular-
ity: “They really love me.” If looks
could kill.

Of course there are other intrigues
at work…several. In fact, one won-
ders if any plot, subtext or sidebar is
excluded from Spider-Man 3?

The short list of concerns includes:
revelations relating to the murder of
Parker’s uncle; the menacing appear-
ance of bad guy Sandman (Thomas
Haden Church); a creepy crawly black
substance that puts Spider-Man/
Parker in disheartening touch with
his dark side;

Enmity between Spider-Man and
best friend Harry Osborn (James
Franco) over the latter’s dad’s death;
the resultant metamorphosis of Harry
into the villainous New Goblin, and
yet another challenge to Spidey both
at the newspaper and high up among
the skyscrapers when the aforemen-
tioned slime turns Eddie Brock
(Topher Grace) into the malevolent
Venom.

In other words, director Raimi, who
wrote the screenplay with Ivan Raimi
and Alvin Sargent, has done the ap-
parently unthinkable. And that is to
successfully transfer the Marvel Com-
ics source material to the big screen,
both audiovisually and in spirit.

What’s more, though it can’t help
but seem a contradiction in terms
when a movie costs over $250 mil-
lion to produce, he has done it with-
out visible pretension. Thus, it occurs
that in addition to pleasing fans, Spi-
der-Man 3 might be the one movie
spectacle worth recommending to
those who would otherwise escape its
web at any cost.

* * * *
Spider-Man 3, rated PG-13, is a

Columbia Pictures release directed
by Sam Raimi and stars Tobey
Maguire, Kirsten Dunst and James
Franco. Running time: 140 minutes.

ROCK ON…After the taping of the EWTN “Life on the Rock” TV show in
Birmingham, Ala., The Reverend Francis Mary, the host of the show, stops for a
picture with Westfield resident and Oratory Prep School sophomore John Caldora.
John was one of 12 teens selected to be on the live program at the end of March.

WF’s Caldora of Oratory
Prep Appears on TV Show

WESTFIELD – Westfield resident
John Caldora, a sophomore at Ora-
tory Preparatory School in Summit
and a two-time summer youth volun-
teer for Our Lady of Lourdes Roman
Catholic Church in Lourdes, France,
was one of 12 teen guest panelists on
EWTN’s (Eternal Word Television
Network) “Life On The Rock” TV
show on Thursday, March 22.

On the live show, high-school teens
and young-adult university volunteers
shared their experiences of serving
the Universal Church at Lourdes, as
well as personal information about
their Catholic faith.

John was selected for the “rapid-fire”
group that discussed Lent and what it
meant to him to be an altar server.

“I was able to express the impor-
tance of serving,” he said. His home
church is St. Helen’s Roman Catholic
Church in Westfield.

During the hour-long program, oth-
ers on the second half of the panel –
comprised of six males and six fe-
males – discussed their experiences
in volunteering at Lourdes.

The entire Caldora family has vol-
unteered for a week at the Our Lady
of Lourdes Church each of the past
two summers.

The Westfield teen recalled that his
experience was a full weekend-long
event in Birmingham, Ala., at the TV
station whose signal reaches 135 mil-
lion people worldwide.

Only 12 high-school age teens and
college students nationwide were se-
lected to participate in the show, which
was broadcast live and then repeated
throughout the following week.

During the March weekend in Ala-
bama, John, his mother, Beverly, and

his father, John, toured a nearby clois-
ter and visited the Ava Maria Grotto
and the grounds of a year-round Na-
tivity crèche.

“Just meeting the people, being on
TV and being able to share the expe-
rience of volunteering was quite in-
spiring,” he said of the memorable
weekend.
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PIANO LESSONS
ALL AGES

Our program inspires
excitement, creativity, and
virtuosity.

You will find our experienced 
teachers that motivate, who 
can teach many styles of music, 
and utilize technology seamlessly 
with learning. 

Every student receives a 
professionally mastered CD
of your music simply by taking 
lessons at the studio. 

The performing opportunities
at the studio are fun, encouraging, 
and invite success. 

Our adult student program
takes great care of adults who want
to pick up the piano again, and 
makes the brand new student feel 
comfortable and inspired. 

Academic Year Lessons and 
Summer Session: call any time 
for availability.

Highlight and recruitment
videos for sports and school
plays using your footage or

ours. Will produce video
résumés for job applications.

(908) 612-5710

224 East Broad Street
Westfield, NJ 07090
chris@curlfilms.com

MEMORIAL DAY CLEARANCE

School District Art
Show Open to Public
WESTFIELD – The public is in-

vited to attend the 23rd annual
Westfield Public School District Fine
Arts Show, which will be held in the
Westfield High School varsity gym-
nasium from May 22 to 24. A sam-
pling of more than 500 pieces of
artwork created by students repre-
senting all nine public schools and
ranging from kindergarten through
12th grade will be on display at the
annual show.

On Tuesday and Wednesday, the
artwork can be viewed from 9 a.m. to
4 p.m., and in the evening from 7:30
to 9 p.m. Visitors are also welcomed
on Thursday, May 24, from 9 a.m. to
2 p.m.

Paintings, two-dimensional work,
ceramic, crafts, computerized art and
other work of Westfield Public School
students will be exhibited.

Linda King, supervisor of Fine Arts
in the Westfield Public Schools, noted
that the annual exhibit has become
“an outstanding cultural event in this
community. The art show is a won-
derful opportunity to exhibit hundreds
of various art media created by our
talented students under the direction
of dedicated art educators.”

St. Paul’s Concert: Local
Singers, Professional Sound

By VICTORIA McCABE
Specially Written for The Westfield Leader and The Times

WESTFIELD – The arrival of
springtime always brings with it plenty
of reasons for excitement. Along with
the promise of longer days, sunny
weather and, hopefully, vacations, it
heralds the spring concert season. In
the Westfield area, there is no shortage
of community performing groups, so
in recent weeks, music lovers have had
their choice of en-
tertainment.

On a breezy May
evening, one set of
concertgoers found
an extraordinary
treat – a local
church choir that
could easily pass
for a professional
ensemble. The
Saint Paul’s Parish
Choir, led by mu-
sic director Charles
Banks, joined with
New Jersey Sym-
phony Orchestra
(NJSO) musicians
to present a challenging program fea-
turing Francis Poulenc’s “Gloria.”

Alexandre Guilmant’s First Sym-
phony for Organ and Orchestra, an
organ concerto, began the program in
tremendous fashion. The concert was
impressive in visuals alone; the ap-
pearance of St. Paul’s, with its high
ceilings and newly crafted organ, was
magnificent. Organist Brian Harlow
had an effortless command of the
church’s brilliant instrument.

In the intimate setting, the NJSO
strings glided as smooth as glass over
the work’s delicate passages. Towards
the end of the first movement, as the
familiar melody unfolded, the musi-
cians drew on the darkest sounds their
instruments could create, shading the
movement’s finale with weight.

The dreamlike solo organ melody
that opened the second movement con-
trasted the previous movement’s final
outcry; as the single melodic line ex-
panded to two, then more voices,
strings entered in equally wistful fash-
ion. The warm tones that the organ
chorale and string melody brought to
the movement’s close hugged the cor-
ners of the church’s rich space.

Mr. Harlow unleashed a minor fury
as the work’s final movement entered
like a brewing tempest, knocking the
gently rolling second movement out of
the picture. Here, some sloppiness
thwarted the effectiveness of the brisk
string runs Guilmant calls for, and it
took some bold organ chords to re-
infuse the charged anticipation back

into the piece. A frenzy of strings, aided
by timpani and confident brass calls,
helped the ensemble find the exuber-
ance in Guilmant’s grand brass chorale
in D major at the end of the work.

The beginning movement of the
Poulenc set the tone for the rest of the
choral work. A beautiful harp melody
in the piece’s introduction was only
the beginning of the wonderful sounds
the orchestra would offer, and from

its very first en-
trance, the choir
sang with an in-
credible passion
and a wonderful
tone.

The same acous-
tics that made the
organ piece take off
worked against the
choir in certain
places; the NJSO
musicians, sitting in
the church’s most
open space, swal-
lowed the singers
during instrumental
fortes. The most la-

mentable moments of the concert were
those climaxes in which the singers’
voices were lost. But to their credit, in
the fourth movement, “Domine Fili
Unigenite,” the singers figured out how
to get their intense passages out above
the orchestra, and their crisp delivery
gave the movement great punch.

The choir stayed level in the tricky
“Laudamus Te,” as the vocal sections
bounced the melody back and forth
over contrasting instrumentals. A uni-
son recitative from the alto section was
beautiful, contrasting the movement’s
buoyancy with a smooth, gentle melody.

The choir didn’t give the “suscipe”
entrance in the “Domine Deus, Agnus
Dei” enough energy the first time, but
each reincarnation of it received more
emphasis, and elsewhere, the soft echo
of the “miserere nobis” was the love-
liest phrase of the evening.

The opening of the “Qui Sedes”
wavered slightly before the lower
voices solidified, but the a capella
passages that followed showed the
choir’s superior musicianship. In the
exposed sections, the singers demon-
strated their professional tone quality,
blend and intonation. As the piece
drew to a close, the orchestra, soprano
soloist and choir brought out the lyri-
cism of Poulenc’s “amen” phrases.

A bit of excessive brightness from
the soprano notwithstanding, the
work’s reverent end lingered in the
air for a moment, the packed audi-
ence enjoying it quietly before ex-
ploding with well-deserved applause.

courtesy of Sean Devaney
IMPRESSIVE PERFORMANCE…
The Saint Paul’s Parish Choir and
New Jersey Symphony Orchestra
musicians follow the baton of Charles
Banks at the choir’s annual spring
concert, held at the church on May 6.

Real-Life Superheroes Go
To Work at Benefit Bash

By LINDA B. CONDRILLO
Specially Written for The Westfield Leader and The Times

WESTFIELD — It’s often been
said that shopping is good for the
soul. And for those who believe it’s
just as nice to give as it is to receive,
there’s the Lord & Taylor Benefit
Bash. The event – held the Tuesday
before Mother’s Day – became the
new black Friday on May 8, when
super-heroic talents went to work, all
in the name of charity.

The thousands of customers who
came out to shop, save and support
their favorite non-profit were met with
valet parking, pampered with mini-
manicures and indulged in choco-
late-dipped strawberries. There was
also one very special man in tights
who showed up (but he was busy in
the children’s department).

For the second consecutive year,
the fundraiser was orchestrated by
top brass from Lord & Taylor and
coordinated at the grassroots level
by representatives of local non-prof-
its.

Admission tickets for the Benefit
Bash were distributed at a kick-off
luncheon at the Westwood in March,
with nearly 100 charities applying
for participation.

More than 8,000 advance tickets
were subsequently sold to family and
friends for $5 each, entitling patrons
to a 15-percent-off all-day shopping
pass and a 20-percent-off coupon, as
well as special promotions and un-
precedented discounts at their favor-
ite cosmetics counters.

All proceeds from the sale of tick-
ets, which were printed free of charge
by Lord & Taylor, went directly to the
charities. Volunteers at the door sold
more than 1,000 additional tickets.
Total ticket sales raised nearly
$47,000 for 75 non-profit organiza-
tions – not counting bonuses.

According to Michelle Cousoulis,
general manager for the Westfield
location, Lord & Taylor will distrib-
ute an additional $7,000 to the two
charities with the highest number of
advance tickets sold, as well as the
two organizations with the highest
attendance at the event.

Executive offices reported that the
two front-runners for the most tickets
sold prior to the benefit-shopping day
were The Girl Scouts of Washington
Rock Council and the Scotch Plains
Fanwood YMCA.

Running “neck and neck,” volun-
teers for both organizations sold more
than 500 advance tickets each and

will receive bonuses of $2,000 and
$1,500, respectively.

As of press time, admission tickets
were still being tallied to determine
the winners for highest attendance,
both of which will receive similar
bonuses from Lord & Taylor.

Ms. Cousoulis told The Westfield
Leader and The Times, “We love be-
ing involved in the community, and
this is a great opportunity for us to
give back.”

Patty Amalfe of Mountainside was
one of the volunteers who staffed a
table at the event. Mrs. Amalfe noted
that her organization was fundraising
for a Mountainside youth baseball
team’s tournament in Cooperstown,
N.Y., and was seated alongside a vol-
unteer from a Scotch Plains school,
raising money for its music depart-
ment.

According to Mrs. Amalfe, volun-
teers sat together for two-hour inter-
vals throughout the day to meet and
greet customers and sell tickets to
walk-ins.

She remarked, “It didn’t matter
what organization we each repre-
sented; everyone was very supportive
of one another.”

At the event, customers registered
for a chance to win a $2,000 ward-
robe or a $500 spa gift certificate.
Representatives from top designers
were also present to show off the
newest looks in denim.

And four guest authors – James
Peterson, Janice Kaplan, Albert
Lorenz and Stanley Lobel – signed
complimentary copies of their respec-
tive books – “Simply Shrimp,” “Looks
To Die For,” “The Trojan Horse” and
“Prime time Grilling: Recipes and
Tips from America’s 1 Butcher.”

There was something for everyone
at the bash, including the kids, who
were treated to face painting and bal-
loon hats custom-made by a clown.

Amazingly, even Spiderman took
the time out from his busy schedule to
make the event – although he did
refrain from scaling the walls of the
beloved freestanding North Avenue
store.

But stripped away of his web-shoot-
ers and his ‘Spidey senses,’ Peter
Parker is more or less a do-gooder in
superhero threads. Lay aside the de-
signer jeans and expensive perfumes;
in the end, the focus at the Benefit
Bash was all about giving back. On
May 8, everyone was a superhero at
Lord & Taylor, where helping out a
worthy cause never goes out of style.

Linda B. Condrillo for The Westfield Leader and The Times
SPIDEY SAYS…You’re never to young to shop. Six-year-old twins Allison and
Matthew Voight of Bernardsville pose with their aunt, Michelle Cousoulis, Lord
& Taylor’s general manager, and Spider-Man, who was raised by his aunt – May
Parker. See story at left.
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