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By Peter Echausse
Westfield Councilman Ward 1

Westfield’s Finance Chair
Responds to User Fee Editorial

JOIN THE SQUAD!!

Westfield Volunteer Rescue Squad seeks volunteers
to train as EMTs and Dispatchers.

Call the recruiting committee at
(908) 233-2500 or

Stop by to pick up an application
335 Watterson St. • Westfield, NJ

Read More Online: www.WestfieldRescueSquad.org

EMTs: Weekday (9am–1pm & 1–5pm) slots perfect for parents of school age children

Dispatchers: 2 hrs/wk (daytime) and some weekend time required

Childcare reimbursement is available!

A
• Life Insurance
• Disability Insurance
• Long Term Care
• Employee Benefits

      908.233.0920

Art
Ammermuller
“Helping People”

Puglisi Insurance Agency
1831 East Second Street, Scotch Plains

908-322-5150

“We Service Our Clients.”
Our 67th Year

A Family Institution Providing

Multiple Lines Of Insurance.

Specializing in:

• Attorneys • Physicians Offices

• Commercial • Home Owners • Workers Compensation

www.puglisi-insurance.com

On August 11th, Assignment Edi-
tor Paul Peyton wrote an editorial
concerning the town’s pursuit of new
user fees for our recreation depart-
ment. While I respect Mr. Peyton’s
right to disagree with the user fee
concept, his critique has numerous
factual errors and assertions that need
to be corrected.

Mr. Peyton suggested that user
fees would be opposed by Westfield’s
athletic leagues. Did he ask them? If
so, he would have learned that at a
meeting in June between league rep-
resentatives and the town’s recre-
ation commission, the leagues unani-
mously agreed that the user fee con-
cept was a good idea and they sup-
ported a dedicated fund to help the
town improve our parks and athletic
fields. The town did not introduce
the plan without reaching out to user
groups for input, comments and ulti-
mately their support.

The purpose of the new recreation
user fees was also misstated in the
editorial. User fees will not be ap-
plied to operating expenses such as
paying for maintenance personnel,
but rather for capital improvements
for our parks and athletic fields. In
this manner, user fees will help pay
for improvements that ordinarily
come from tax dollars. In an era where
municipal officials are trying very
hard to keep tax increases down, user
fees (such as tolls on our state high-
ways) are equitable revenue strate-
gies where use among taxpayers can
be very disproportionate.

Mr. Peyton was incorrect on sev-
eral fronts pertaining to other user
fees in town. The town council never
proposed lowering short-term meter
fees but we did say we would lower
long-term permit fees for commuters
and downtown employees now that a
parking deck will not be financed. In
fact, this month, the town council will
be voting on an ordinance to lower
long-term parking permits and to re-
duce the overnight parking rate for
downtown residents. Reducing short-
term meter rates to 25 cents an hour
ruins the economics of long-term
permits and promotes meter feeding
by downtown employees and shop-
pers, which is something we should
avoid at all times.

The commercial video taping fee
was adopted in June 1999 to offset the
additional costs to our public safety,
traffic enforcement and public works
crews while these companies are film-
ing in town. Since 2002, the town has
issued 32 filming permits and we
have collected over $25,000 since the
fee was instituted, which is money
that has helped offset the tax burden
to the community. Fees for the picnic
kits and the Mindowaskin Park ga-
zebo will cover the cost of replace-
ment equipment and assist in the
gazebo’s upkeep going forward. It
should be noted that the majority of
these permits will likely be issued to
non-residents who already offer to
pay for photography permits at the

Town News

gazebo.
For years, the town has utilized

user fees to fund our highly success-
ful pool operations and teen programs.
Funds from these programs are re-
stricted as to their use and require no
funding from property taxes. In es-
sence, user fees help to offset prop-
erty taxes since they defray expenses
that should not be borne by all tax-
payers. User fees also enable rational
allocation of scarce resources. The
Town of Westfield receives only 15
percent of a homeowners property
tax bill and these tax revenues are
dedicated primarily to services that
all Westfield residents receive for
police and fire protection, our public
library, public works and capital im-
provements for our roads, sidewalks
and parks.

As mentioned earlier, on June 21,
2005, a meeting was held by the
town’s recreation department with
representatives from certain
Westfield athletic leagues. Attend-
ing were Nick Colucci, representing
the Westfield Soccer Association,
Lois Hely and Rich Werner repre-
senting Westfield Lacrosse, Paul
Harbaugh from PAL Rugby, John
Dugan and Owen Brand, represent-
ing PAL Football, John Fietkiewicz,
representing Westfield Girl’s Soft-
ball League and Frank Fusaro repre-
senting Westfield Baseball.

The meeting covered many as-
pects for field usage including the
new user fees. All representatives
were told that monies from these
fees would be dedicated for field
improvements and to possibly as-
sist in funding large capital projects,
not to fund routine maintenance and
repairs, which is budgeted in the
Department of Public Works oper-
ating budget. The dedicated fund
targets purchases like sprinklers,
batting warm-up spots, benches,
goals, storage sheds and special-
ized equipment and materials for
our parks and fields.

All league representatives agreed
with the concept, feeling this was the
most equitable way to assess the or-
ganizations. Each organization will
submit requests to the recreation de-
partment in the fall and such requests
will be discussed during the recre-
ation department’s annual budget pro-
cess. League representatives under-
stood and accepted that in the long
run, all organizations and children
would benefit.

I would like to thank all Westfield
residents for their continued support
of our athletic leagues and our parks.
Over the next few weeks, the town
and school district will be unveiling
two new state of the art athletic fields
at Houlihan/Sid Fay Fields and at
Kehler Stadium. We could not do
such projects without the support of
taxpayers. I have not forgotten your
generosity.

The proposed user fees are pro-
jected to raise $60–70,000 a year for
much needed equipment and materi-
als. With tax resources stretched thin,
the athletic leagues have agreed that
some field and park improvements
can be funded through appropriately
priced user fees.

Now really, is that, as Mr. Peyton
claimed, “picking the pockets of
families of children with no benefit
to the taxpayer?” I don’t think so
and the athletic user groups resound-
ingly disagree with this statement. I
doubt Westfield senior citizens on
fixed incomes feel that way. Mr.
Peyton should have taken the time
to ask.

Consumer Affairs Director
Explains Contr. Licensing

By PAUL J. PEYTON
Specially Written for The Leader and The Times

As of December, all home improve-
ment contractors will have to be licensed
with the New Jersey Division of Con-
sumer Affairs, according to Director
Kimberly Ricketts. Consumer Affairs is
part of the Office of the Attorney Gen-
eral and the New Jersey Department of
Law and Public Safety.

During an interview at the offices of
The Westfield Leader and The Scotch
Plains-Fanwood Times on August 25,
Ms. Ricketts explained the new law,
called the Home Improvement Contrac-
tors Act. She provided an update on
other issues such as the “Do Not Call
List,” identity theft, and the state’s
Wheelchair Lemon Law, which will
appear in next week’s edition.

Ms. Ricketts was appointed as the
department’s 10th director on June 20.
She previously served as manager of
intergovernmental affairs in the New
Jersey Department of Community Af-
fairs. Prior to joining state government
in 2002, Ms. Ricketts was project direc-
tor for the New Jersey Association of
Mental Health Agencies.

She also was director of occupational
services at St. Joseph’s Hospital and
Medical Center in Paterson, and busi-
ness development manager at the Char-
ter Behavioral Health System of New

Jersey.
The following is a question-and-an-

swer format of the interview:
Leader/Times: How long have you

been with the Division of Consumer
Affairs?

Ms. Ricketts: I have been with the
Division of Consumer Affairs since May
2nd. I have been confirmed by the full
State Senate. The division has 700 plus
employees and a $32 million budget.
Our main function is two-fold: to en-
force the Consumer Fraud Act, which
New Jersey has one of the toughest in
the nation, and we also have our profes-
sional boards, which encompass 42
boards or committees. We license over
80 occupations in the state.

Leader/Times: We understand that as
of December 31, your division will now
be requiring home repair professionals
to register with the division.

Ms. Ricketts: As of December 31, all
home improvement contractors will now
have to register with the Division of
Consumer Affairs. What that means for
the consumer is that now we are going to
know where the home improvement
contractors are located. If there are ques-
tions or complaints about workmanship
or unfinished work, we are going to have
access to where their offices are located.
This also means that consumers have
more protection, because if the home

improvement contractor is not regis-
tered, they won’t be allowed to pull a
permit to do the work. It also means for
any work that costs more than $500, it is
required to have a written contract. Also,
it gives the homeowner the ability to
cancel a contract within three working
days. With complaints against home im-
provement contractors being our num-
ber one complaint, this is something that
will certainly assist in expanding the
protection for the homeowners.

Leader/Times: How will the consum-
ers be able to find out whether their
contractor is legitimate?

Ms. Ricketts: One thing that people
don’t know about Consumer Affairs is
that they don’t have to wait until they
think they have been defrauded or been
fooled by a scam artist. They can actu-
ally call us ahead of time to know their
rights or to check a professional like the
home improvement contractor. They can
call us at (800) 242-5846 and they can
find out if one of the contractors they are
doing business with is indeed registered
with us. They can find out if there are
any complaints registered against that
contractor, or if the division has taken
action against the contractor.

Leader/Times: Is there a cost to regis-
ter with Consumer Affairs?

Ms. Ricketts: There is registration cost.
It’s $90. We don’t think that’s unreason-
able. There is also a provision in the
statute that requires home improvement
contractors to have a certain level of
liability insurance, which further pro-
tects the consumer.

Leader/Times: You said your division
received some complaints over the years.
Is this why New Jersey initiated this
law?

Ms. Ricketts: It is why the New Jersey
Legislature initiated this. In 2004, we
had close to 3,500 home improvement
contractor complaints. In 2003, it was
2,500. In 2002, it was 2,100. The num-
bers are going up; let’s face it. Our
house, our home, where we live is where

we spend most of our money. It’s one of
our largest investments. Any time you
do anything to improve your home, that
can cost upwards of thousands of dollars
depending on what’s going on. This is
just the right direction for the division
and the legislature to be moving in to
afford more protection for the consumer,
but also there are some good, legitimate
contractors out there who have shared
with us that this is a good thing. Not all
home improvement contractors are the
bad guys.

Leader/Times: Are there any penal-
ties for contractors not registered?

Ms. Ricketts: Yes. This falls under the
guise of the Consumer Fraud Act. On
the first offense, penalties can be up-
wards of $10,000, and $20,000 for each
subsequent offense.

Leader/Times: How are you going to
be enforcing this?

Ms. Ricketts: We have a home im-
provement contractors unit and we are
bringing that up to speed right now. We
have received over 16,000 applications
and processed approximately 12,000.
We are urging home improvement con-
tractors to come in and register; don’t
wait until the last minute, because we
need time to process the applications.
This unit, once the act is in place and the
applications are processed, will work
hand-in-hand with the municipalities,
which we are doing right now. Posters
are up. We are in the process of distrib-
uting them to home improvement stores
where contractors buy their supplies.
After the act is in place, investigators
from the home improvement contrac-
tors unit will be out investigating com-
plaints and they will also be working
hand-in-hand with the municipalities and
the Department of Community Affairs
and its Division of Codes and Standards
to make sure we are holding account-
able those improvement contractors who
thought maybe they could get away with
not registering.

Leader/Times: Will the division’s
website include what types of repairs
are included under this act?

Ms. Ricketts: There are frequently
asked questions on the website, which is
www.njconsumeraffairs.com, and the
professionals can go there to see if their
work falls in the guise of this act. And
consumers can go on there. Basically,
any type of work that you have on your
house that requires a municipal permit
would fall under the Home Improve-
ment Contractors Act.

Leader/Times: If consumers believe
the work by a contractor was shoddy,
how do they file a complaint?

Ms. Ricketts: Consumers should con-
tact Consumer Affairs either through the
800 number or through the website.
Complaints will go directly to our Home
Improvement Contractors Unit. They
will reach out to the consumer and get a
little more information.

LET’S TALK...Consumer Affairs Director Kimberly Ricketts discusses contrac-
tor licensing with Paul Peyton of The Leader/Times.
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LABOR DAY SPECIAL!
Any 2 bottles

of wine with

this coupon
Mix & Match is O.K.  Sale items are excluded.  750ml only.

Expires 9/9/05

10%

OFF

Mix & Match is O.K.  Sale items are excluded.  750ml only.

Any 12 bottles

or more of wine

Any 6 bottles

or more of wine10%

OFF

20%

OFF

A grape of Greek origin that the Italians have perfected.
Aglianico thrives in volcanic soils.  It has rich berry fruit with

hints of vanilla and white pepper.  A wonderful acidity
makes it match well with lasagna, rich game dishes or simple

burgers.  A gem that is still a bit of a secret.

Your Favorite Wines
Blackstone Merlot

J Lohr Chardonnay

Simi Chardonnay

BV Coastal Cab/Merlot/Chardonnay/Pinot Noir

Hess Select Chardonnay

Toasted Head Chardonnay

$8.99 750ml

$10.99 750ml

$12.99 750ml

$7.99 750ml

$8.99 750ml

$10.99 750ml

Your Favorite Vodka
Absolut 80

Ketel One

Grey Goose

Pravda

Smirnoff

Stolichnaya

Skyy

Wolfschmidt

Gordons

$31.99 1.75L

$33.99 1.75L

$25.99 750ml

$26.99 750ml

$18.99 1.75L

$30.99 1.75L

$23.99 1.75L

$13.99 1.75L

$13.99 1.75L

Your Favorite Gin
Bombay Sapphire

Tanqueray

Hendricks

Beefeater

Gordons

Seagrams

$34.99 1.75L

$30.99 1.75L

$27.99 750ml

$28.99 1.75L

$13.99 1.75L

$15.99 1.75L

Your Favorite Scotch
Dewars White Label

Chivas Regal

Johnnie Walker Black

Johnnie Walker Red

Clan MacGregor

$29.99 1.75L

$51.99 1.75L

$55.99 1.75L

$30.99 1.75L

$16.99 1.75L

Your Favorite Whiskey
Jack Daniels

Jim Beam

Seagrams 7

$35.99 1.75L

$23.99 1.75L

$14.99 1.75L

Your Favorite Rum
Captain Morgan

Bacardi Silver

Bacardi Gold

Malibu

$23.99 1.75L

$18.99 1.75L

$18.99 1.75L

$23.99 1.75L

Your Favorite Value Wines
Mondavi Coastal Cab/Merlot/Chardonnay

Beringer Founders Cab/Merlot/Chardonnay

Woodbridge Cab/Merlot/Chardonnay

Vendange Cab/Merlot/Chardonnay

Fetzer Cabernet/Chardonnay

Cavit Pinot Grigio

Walnut Crest Cabernet

Cesari Pinot Grigio

Bolla Soave

Beringer White Zinfandel

Franzia Burgundy/Chablis/Chianti

Carlos Rossi Burgundy/Chablis/Paisano/Sangria

Opici Homemade Barbarone

$16.99 1.5L

$15.99 1.5L

$10.99 1.5L

$6.99 1.5L

$13.99 1.5L

$11.99 1.5L

$8.99 1.5L

$10.99 1.5L

$10.99 1.5L

$8.99 1.5L

$9.99 5L

$8.99 4L

$11.99 4L

Your Favorite Cordials
Baileys

Romana Sambuca

Kahlua

Southern Comfort

Amaretto Di Saronno

$17.99 750ml

$17.99 750ml

$14.99 750ml

$13.99 750ml

$18.99 750ml

Cantina Del Taburno Delius
Aglianico 2001  $33.99

Kracher Illmitz Pinot Gris  2003  $19.99
Alois Kracher makes the best dessert wines in the
world.  He also makes wonderful table wine like
this luscious 2003 Pinot Gris.  Flowers and herb
sneak in around the pear and melon fruit.  The
minerals from the soil will compliment the spice
in the sausages you throw on the grill.

An unusual California blend of Cabernet, Syrah,
Merlot and Malbec.  Interesting dark red and black
fruit tones blend with earth and pepper flavors.
The 1999 vintage was strong and this is just starting
to show all of its potential.  Try with steak or ribs.
Decants for 30 minutes.

El Roy Coalesce Red  1999  $18.99

Henri Bourgeois Quincy 2003  $14.99
A backbone of mineral runs through this delightful
Loire Valley Sauvignon Blanc.  Great acidity
couples with grapefruit and floral which makes
this a great warm weather refresher.  It is ideal
with seafood.   Try it with grilled clams and a touch
of butter.


