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Letters to the Editor

Responsible Journalism, Accountability
Needed From All Media Organizations

By LAUREN S. PASS
Specially Written for The Westfield Leader and The Times

I have to say it, I hate the media most of
the time. Yes, it is how I make my living,
and I love my job, but most media orga-
nizations just aggravate me.

There’s no question that the media as a
whole, and each of its agencies, needs to
be held accountable. They also need to
practice responsible journalism. This ap-
plies to everyone from CNN to The
Westfield Leader and The Scotch Plains-
Fanwood Times.

The recent story on President George
W. Bush’s National Guard service aired
by Dan Rather on CBS, which turns out to
be based on documents that still have not
been authenticated, is a prime example of
complete irresponsibility.

As a veteran newsman, Mr. Rather
should know enough to confirm all infor-
mation that comes his way, and not to
accept anything at face value.

It is one thing to interview someone, or
sit through a public meeting and print
people’s opinions and concerns; it is an-
other to present a report as fact without
anything to back it up.

As an editor I can’t fathom how The
New York Times could allow a writer to
submit stories that weren’t true. Here at
our newspapers, we are often scrambling
on press day to confirm facts and state-
ments from meetings the night before.
Occasionally we mess up, and we go to
print with a mistake. Luckily, the public is
pretty quick to point it out, and we fully
admit when we’re wrong.

Another thing that the media should be

paying attention to is what they report and
when they report it. I get enraged when
I’m watching NBC, CBS or ABC and
they begin to tell me how security is
terrible at such and such a plant. Or how
vulnerable the food industry is to terror-
ism. Guess what? If you’re telling me
this, you’re also telling the terrorists!
Why don’t you just draw them a map that
says: plant bomb here?

From the beginning of this year’s presi-
dential campaign, continuing to this very
day, it has been nothing but insults and pot
shots. I think it would be really nice, if just
once, the candidates would talk about the
issues and not sling mud at one another.

In the end, it doesn’t really matter if
President Bush did or didn’t submit to a
physical during his National Guard Ser-
vice. It also doesn’t matter how many
times, or how, Senator John Kerry was
shot during Vietnam. Neither of these
things prove whether either of them are
able to lead the nation.

Many will say that the candidates are
talking about homeland security, Iraq and
Afghanistan. However, there are a lot of
other issues that need to be talked about.
What about Medicare, Social Security, edu-
cation, the economy and unemployment?

The media has a certain responsibility
to keep the candidates on the issues and to
be asking the right questions. We hope on
the local level, we do a good job at that,
and we hope you think so too. We wel-
come your letters and comments on any
of the issues. Drop us a line at
editor@goleader.com and let us know
what you think.

Answers to last week’s arcane words.
1. Isochroous – Being of equal color

throughout
2. Transcolate – To strain or filter
3. Thaumaturge – A magician
4. Scintillant – Sparkling; glittering

Below are four arcane words, each
with four definitions – only one is correct.
The others are made up. Are you sharp
enough to discern this deception of dic-
tion?

If you can guess one correctly – good
guess. If you get two – well-read indi-
vidual. If you get three – word expert. If
you get all four – You must have a lot of
free time!

All words and correct definitions
come from the board game Diction
Deception.

SCHNORRER
1. A beggar
2. The upper lip or muzzle of a quadru-

ped
3. A rough or coarse cover for a bed
4. A meal table philosopher

HAMIROSTRATE
1. Having a broad nose
2. Having a rounded beak or nose
3. Hook-beaked
4. Having a very long and thin beak

TOPER
1. Artistically suited for show or dis-

play
2. A drunkard
3. Proud; haughty
4. To stumble or stagger

ROUKE
1. To squat
2. Unsubstantial, slight or flimsy
3. To tunnel
4. Reward or meritCouncilman Opposes Deck and Seeks

Financial Commitment From DWC

Cell Phone, Cable Costs Rise
As Government Fails to Regulate

Two government deliberations regarding commu-
nications came to our attention last week that give
rise for our comment. One involved cell phones and
the other involved local cable TV contract offerings.

A state legislative initiative by Assemblyman Neil
Cohen of Union was introduced to ban Spam calls to
cell phone users, subjecting violators to stiff fines.
Along with this, companies would be prohibited
from selling your cell phone information to others
without the users’ expressed written consent.

Secondly, county members of the League of Mu-
nicipalities held discussions in Garwood to explore
possibilities to require Comcast to provide custom-
ers with al a carte service – i.e., customers would be
able to order only what they want.

There are common threads to these two initiatives,
in our opinion. First, government seems to be acting
for the benefit of consumers yet neither initiative
produced the benefit sought. Also, the regulated
utilities involved continued to advance their ways
with results that are not good for the public.

Directories are expected to be available for cell
phones early next year. This has the potential to
create havoc and abuse. Users now consider cell
phones their private devices. Wrong still, when a call
is placed to a cell phone, the recipient might be
subject to a charge.

Cell phones are already socially disruptive and
dreaded in office environments. Will matters get
worse?

All companies and government agencies should
be prohibited from selling their customer informa-
tion under any circumstance. Also, cell phone com-
panies should not be permitted to charge a user for a
call received. Finally, government should not be
permitted to develop revenue streams from fines
disguised as initiatives to stop abuse.

With current and pending regulations and charg-
ing procedures, cell phone companies, Spammers
and the government have every financial incentive to
proliferate the abuse.

We say, “Eliminate the financial incentive to pre-
empt the impending cell phone Spam problem.”

The financial incentives apply to government as
well. Legislating fines only provides revenue for the
government and will institutionalize the problem –
sort of like the cigarette tax which government is
now completely hooked on.

Also, cell phone users should not be continually

subject to potential charges, should someone call.
We’re also suspicious, that in the small print some-
where in the future, when you renew your cell phone
contract, that you will unwarily be providing your
expressed written permission for the company to
sell your private information.

On the subject of cable TV, municipalities should
be prohibited from receiving any financial contribu-
tion from the franchise monopoly, such as is cur-
rently happening with cable TV.

Cable TV purveyors given exclusive franchise rights
to our municipalities should be held to standards –
those that require adequate content and that prohibit
Spamming users. The proliferation of paid advertis-
ing programs on cable TV is nothing more than Spam.
One can’t refuse it or avoid it – this Spam is now so
deftly rotated from channel to channel such that the
best of “clickers” can no longer avoid it.

“The consumer would actually be spending more
money and getting a lot less,” Mr. Smith of Comcast
said, the guest speaker at last week’s Union County
League of Municipalities meeting.

According to Molly Adams, Comcast Area Man-
ager of Government and Community Affairs, cable
networks have two streams of revenue - one from
advertisers and the other from fees charged to cable
operators like Comcast. Advertising rates are based
on potential viewers for a channel.

“If you make people pay for something individu-
ally, there are far fewer people that are going to take
that,” she said.

We’re having a hard time following Comcast’s
logic – and having an even harder time believing it.
Cable TV programming has gotten so bad and the
basic rates keep rising. Comcast now advertises
“Pay per View” on its basic cable, encouraging cable
subscribers to switch to its even more expensive
digital network as the solution. And with their digital
network, they soon will offer telephone service.

Not a bad plan for a monopoly. We hope cable
companies will, and are, prohibited from selling
your private information to others.

We hope too that government will follow through
with these two communication issues and find a
better balance for the public – one that provides a
better product, one that lessens the Spam, one that
doesn’t sell your private information and one that
doesn’t create another government revenue stream
at your expense.

Raise Parking Fees?
You Gotta Be Kidding
Let me see if I understand the remarks

of Alan DeRose, Chairman of the DWC:
on street parking would be raised from 50
to 75 cents per meter per hour.

If I were to go downtown for a haircut,
a cup of coffee at Vicki’s or Panera’s, and
some shopping, my parking fee could
easily be $2.25 for the privilege of patron-
izing the merchants of Westfield, the town
in which I live, the town in which I pay
taxes.

You gotta be kidding.

James Clarkin
Westfield

Councilman Caruana
Is for the People of WF
By Doing What is Right

First Ward Councilman Sal Caruana is
a councilman not just for the First Ward,
but a councilman for the people first and
foremost of Westfield. He is not a coun-
cilman for personal gain, political ma-
neuvering or for the party line. Council-
man Caruana has brought a much needed
breathe of fresh air to this stale political
process before us.

Mr. Caruana has demonstrated that he
has the honesty and integrity to speak out
about the current process of the redevel-
opment plan and that he has the residents
of the Town of Westfield interests at
heart. Mr. Caruana’s careful examination
of the handling of the redevelopment plan
has demonstrated that his priorities lie
with doing what is right for the citizens of
Westfield. Thank you Councilman
Caruana for the fine job you are doing,
keep up the good work.

Sharon Stockwell
Westfield

WF Resident Stresses Safety Issues
With Parking Deck; Says Vote No

At the September 14 town council
meeting, Sharon Stockwell presented an
analysis of the number of children who
would be affected by the proposed park-
ing garage on Elm Street. Franklin and
Roosevelt Schools, and the childcare and
pre-school programs at the YMCA,
Reedemer Lutheran Church, and Wesley
Hall are all within a few blocks of the
garage location. A total of 1,920 children
attend these schools each day and their
safety will be adversely affected by the
garage. This number does not even in-
clude those attending afternoon and
evening classes at the Y.

Unfortunately, the mayor, who stated
that the children don’t come and go at the
same time people go to work, dismissed
this important safety issue, like many
legitimate concerns about the proposed
garage! After all, stores open at 10 a.m.
and by then the kids are in school.

Not exactly. Westfield has offices as
well as stores, and not even all the stores
open that late. The parade of middle
schoolers walking to Roosevelt begins
well before 8 a.m., many who cross the
intersection of Prospect and Dudley,
which was rated one of our worst inter-
sections in the traffic study and not manned
by a crossing guard. By then, many people
are on their way to work, and cars have
begun entering the employee permit lots
and eight hour metered spaces. Between
8:15 and 9 a.m., elementary school chil-
dren and pre-schoolers arrive. During this
time, those who work in Westfield con-

tinue to show up for work and park down-
town. Do I need to mention that children
are dropped off at daycare during the
same morning hours when people are on
their way to work?

Towards mid-day, morning pre-school
and kindergarten wraparound programs
end, and the afternoon sessions begin.
Downtown workers and shoppers come
and go during their lunchtimes. Between
2:45 and 3:05 p.m., the school day ends.
Many Roosevelt students walk home or
into town, passing by the garage site.

By 4 p.m., downtown workers are start-
ing to leave. Roosevelt students who par-
ticipate in after-school activities are leav-
ing then too; but now the crossing guards
have gone home. As the afternoon turns
into evening, more people leave work;
and of course, parents pick up their chil-
dren from daycare; other parents bring
their offspring to the “Y” for classes.

Building a garage downtown between
Elm and Prospect Streets will only make
traffic worse and endanger our children.

Perhaps it won’t be so bad; after all, the
downtown employee permit lots and even
the eight-hour meters frequently have
empty spaces – so maybe not as many
cars will use the garage as the proponents
assume. Of course, if that happens,
Westfield will have wasted $10 million
and have a different problem.

I urge everyone to vote no on the garage
referendum on Tuesday, November 2.

Cathy Salomon
Westfield

Earlier this month, Mayor Greg
McDermott presented the details of his
parking plan, along with a financial analy-
sis on how the town intends to repay a
bond issue that will finance a proposed
new parking deck at Prospect/Elm. The
$10 million deck will add 245 net new
spaces to the town’s parking capacity and
the proposal will be decided by a voter
referendum on Election Day.

Since the Town of Westfield is pledg-
ing its unlimited taxing power (property
tax increases, if necessary) as the ultimate
security to bond repayment, it is critical
that Westfield residents understand the
plan and how $10 million dollars will be
repaid when they vote on Tuesday, No-
vember 2.

 In order to prevent the bonds from
being a liability to Westfield taxpayers, the
proposed financial plan will look to two
primary sources of revenue to repay the
bonds. The largest source of revenue will
come from sharp increases for on-street
meter rates (from 50 cents an hour to 75
cents an hour) and increases to long-term
permits (from $58.50 per month to $65 per
month) purchased by downtown employ-
ees and Westfield commuters.  A smaller
source of revenue will come from pay-
ments from the 19 condos and 3,000 square
feet of retail space being built by a private
developer in conjunction with this project.

As with any financial analysis, assump-
tions are made, but there are risks and
uncertainties to these assumptions. To
protect the taxpayers, and to help under-
write the additional capacity that is being
reserved for employees of downtown
businesses, the town’s Finance Commit-
tee is proposing that the property owners
that comprise the Downtown Westfield
Corporation (DWC) guarantee two as-

pects of the financial plan. First, the DWC
will be asked to guarantee the sale of
annual permits (or the revenue shortfall)
for the number of spaces being reserved
for downtown employees.  I view this as
a soft guarantee because there are re-
peated claims that there are over 300 to
400 merchants and their employees who
will buy permits, if additional capacity is
offered (despite the fact that currently the
employee wait list is less than 100 people).
Second, based upon a recommendation
by Desman Associates, the town’s con-
sultant on the proposed deck, the Finance
Committee is proposing that the down-
town property owners make an equity
contribution for each Downtown Em-
ployee Permit by contributing an addi-
tional $10 per month per permit through
their special tax levy. This subsidy would
annualize to $50,000 or a 7 percent con-
tribution towards annual debt payments.

I was very disappointed when I read in
last week’s Westfield Leader that the DWC
did not fully discuss or adopt a position
concerning their proposed contribution
to the deck finance plan.  Given the short
time frame of introducing the plan, I can
understand how the board needs more
time to reflect on the plan. I can only hope
that we will see such discussion and adop-
tion of the finance proposal at next month’s
meeting.  What was even more discour-
aging was reading that Mr. Joe Spector,
who represents the downtown property
owners on the board, would not comment
on the plan unless they went into Execu-
tive Session, a clear violation of the Open
Public Meetings Act.

With less than five weeks to go before
Westfield residents vote on the referen-
dum, I implore the downtown property
owners to publicly acknowledge that they
will guarantee their portion of the parking
plan. While an increase in parking capac-
ity will help all three users of parking, the
proposed deck will solely be used for
downtown employees and shoppers.

In recent years downtown property
owners have made significant demands
upon the Town of Westfield to increase
parking capacity for employees and shop-
pers, in part, because it serves their eco-
nomic self-interests.  If the town decides
to pursue such an expansion, it is entirely
fair and equitable to ask these property
owners (10 percent of our property tax
base) to bear a very modest share of the
costs and risks.

While I am personally opposed to the
deck at Prospect and Elm due to its poor
traffic and safety implications, as Chair-
man of the town’s Finance Committee, I
am obligated to ask the downtown prop-
erty owners to publicly endorse this fi-
nancing proposal or to make their objec-
tions known. The residents and voters
who make up 90 percent of the at-risk tax
base await the downtown property own-
ers response.

Peter Echausse, Councilman
Westfield First Ward

Chairman of Finance Committee

Councilman Caruana
Asked To Change His
‘No’ Vote on Parking
I have tried to keep current on the

various parking studies, initiatives and
proposals. I have just read last week’s
letters to The Leader by Councilman Sal
Caruana and Mayor Greg McDermott on
the subject.

Councilman Caruana argued for “no”
on the parking plan while acknowledging
no benefits of the plan, using, what I
believe is, an extremely narrow look at
the financials and accusing the mayor of
an obsession with parking.

I personally am glad the mayor has an
obsession with parking, if, in fact, he does.
We’ve needed a solution for 40 years. And
I believe the current plan for a garage at
Elm/Prospect takes a broad view, reflects
a compromise plan resulting from several
years review by council and the citizens of
Westfield, and accomplishes significant
benefits. This plan: recognizes the need for
a parking garage as determined by every
prior study; locates the parking garage in
the specific location recommended by ev-
ery previous study; provides relief to the
perennial Westfield parking problem; pro-
vides 340 new parking spaces (a 17 per-
cent increase); helps all constituencies –
shoppers, commuters, employees; eases
the wait list for commuters; reduces traffic
congestion; is a unique, au-currant, safe
parking model combining parking, retail
and condo, fitting the downtown land-
scape; will act as a positive on residential
real estate values.

And, when reviewing the financial plan
from a sound and conservative basis – a
plan, which combines system-wide park-
ing revenues with new revenues from
retail and condominiums adjacent to the
garage – there will be no new burden on
residential real estate taxes.

I would respectfully ask Sal to recon-
sider and vote “yes” on this thoughtful
position, a compromise position from one
wherein he favored as many as two ga-
rages three to four years ago.

Lee Hale
Westfield

Scotch Plains Resident Says Difficult Decisions Regarding
Downtown Are Required by Mayor and Council Members
Regarding his letter to the editor of

September 23, one might as well tell Mr.
Patti that his concerns are falling on deaf
ears. I have been approaching the past
Mayor Samuel and the current mayor for
years about the same issues.

My first letter to the ex-mayor, Mrs.
Samuel, addressed various concerns about
our downtown and how shabby it was
beginning to look. Nothing architectur-
ally matches, as downtowns should. The
curbing and sidewalks on Park Avenue
and Second Street are all in pieces and
covered in weeds.

I received a “not within our control”
reply letter. I followed up again when Mr.
Marks became mayor. He replied that he
thought everything was great and did not
need updating. He was happy with things

just the way they are.
My most recent letter of concern again

specified my questions of Park Avenue
and Second Street looking like a ghost
town and poorly maintained. Second
Street is a major entry to our town. With
the way it looks, I am actually ashamed to
have to travel that road.

The residents on the Westfield Avenue
side have all taken a great leap in bringing
their homes up to date — having really
done a nice job at their expense. The road
is rutted and there is not any curbing. I
asked the mayor if it is our street or the
county; and if it is the county, who on his
staff is suppose to report the problem to
the freeholders.

The Second Street side of the same
road is all beat up and weeds are in the

sidewalks higher than my knees. How
can the owners of the businesses want to
invest in the development when the town
cannot do anything on their own to show
good faith?

Even a small town like Atlantic High-
lands is going through a downtown revi-
talization.

Our council does need to take the reigns
and treat this town as a business and gain
some backbone. Being in the council’s po-
sition does require difficult decisions to be
made for the good of the town. I am asking
that they make some of these hard decisions
and quit dancing around the issues.

To date, I have not had a reply to my
letter to Mayor Marks of August 18, 2004.

Bill Lyman
Scotch Plains

Fanwood Residents
Also Are Treated as
“Out of Towners”

In the recent editorial about the coop-
eration between our towns (Fanwood and
Scotch Plains), you talked about the shared
activities and common school system as a
way to then contrast them to the parking
permit system at the Fanwood train sta-
tion, and how Scotch Plains residents are
treated as “out of town” patrons.

What you failed or forgot to talk about
is that in the “shared” park and recreation
activities, the residents of Fanwood are
the “out of town” residents who pay the
higher fees for activities in Scotch Plains.
While I do not have any hard numbers I
know that from talking to friends in both
towns, it is the feeling that the residents of
Fanwood pay more in taxes to support the
“shared” school system.

I would have mentioned those things in
the editorial and amended your last para-
graph of the editorial to say that in the
spirit of cooperation, both towns should
continue to make fair and equitable all
moneys paid for “shared” usage by resi-
dents of both Fanwood and Scotch Plains.

Daniel Zucker
Fanwood
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