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CYAN YELLOW MAGENTA BLACK

Haas Thanks Running Mates,
Campaign Supporters, Opponent

I am writing to thank you for all that
you have done for me during my cam-
paign for town council. Although I lost
the election, I gained a great deal by
getting to know you. The process of
running for election is tiring and all-
consuming. It would be an impossible
task if it were not also rewarding. I thank
all of you who voted for me. Each vote
and each statement of support is trea-
sured by me. I appreciate all of you who
met me and who took time to speak with
me during the campaign. Learning your
thoughts, opinions and concerns about
the town has been valuable to me.

I thank the people who ran my cam-
paign: my campaign manager Ayse
Wronski, my treasurers, those who sent
cards or dropped literature for me, as
well as many others. They invested count-

less hours.
Susan Jacobson, David Owens and

Maureen Rothfelder were candidates for
council that I was proud to run with.

Mark Ciarrocca and those who voted
for him also deserve thanks. Mark ran a
good campaign. The residents of the
third ward were given a spirited, posi-
tive, and hard fought election. They will
be well served by Mark.

Lastly, but importantly, I owe an im-
measurable debt to my family. They
gave me the time to campaign. It was
time that would have been theirs had I
not been running. At this Thanksgiving
dinner, I can say that I have been blessed
— by the neighbors I have and by the
opportunity I was given. Thank you.

Councilman David Haas
Westfield

WHS Gay-Straight Alliance Responds
To Recent O’Brien Letter to The Editor

In response to a letter in The Westfield
Leader dated November 6, the Westfield
High School (WHS) Gay-Straight Alli-
ance (GSA) presents its mission state-
ment: The Gay-Straight Alliance is a
group of gay and straight people commit-
ted to addressing gay and lesbian con-
cerns at WHS, including the prejudice
against homosexuality that places people
at risk and impinges upon the dignity of
every person in our community. The GSA
seeks to serve as a vehicle for dialogue,
support, and education for its members
and the larger school community.

It should be clear that the principal
concern of the GSA is the safety of a
segment of the school population that is
at unusual risk of suicide, drug abuse,
sexual promiscuity and other behaviors
that may stem from a sense of alienation.
The group provides a safe place for
students of all sexual orientations out-
side of the home, as not all homes are
supportive of all orientations. In addi-
tion, we provide a forum for the discus-
sion of homosexual and bisexual issues
within the school, as well as at the na-
tional and international level. We en-
gage in activities designed to raise aware-
ness and education about homosexual-
ity, the importance of which was made

more obvious to the group when we
realized that a poster for the Gay Pops
fundraiser was immediately associated
with sexual intercourse.

The GSA has never promoted sex, nor
should “gay” connote “liberal sexual-
ity.” We don’t think it useful to consider
homosexuality a “choice,” but rather a
real issue with which a significant mi-
nority of young people struggle. As we
appreciate the continued support of the
Westfield community in the goal of an
enlightened environment where all chil-
dren feel safe, the GSA invites any curi-
ous citizens to contact co-ordinator Pe-
ter Horn at WHS (908) 789-4500 about
attending an open meeting. Should you
attend, we assure you that no assump-
tions will be made regarding your sexual
orientation, moral fiber, or anything else.
We hope to receive the same open-
mindedness in return.

Peter Horn WHS GSA
Co-ordinator,

And Students and Faculty of
WHS Gay-Straight Alliance

Westfield

Parking Deck, Residential-Retail
Mixed Use Space is a Hard Sell

Why isn’t anyone selling the public
on the “Parking Deck-Residential-Re-
tail Mixed Use Space” proposals?

In recent months, dozens of letters to
the editor, news stories, and televised
council meetings have provided testa-
ment to the opinions of Westfield resi-
dents regarding the “Parking Deck-Resi-
dential–Retail Mixed Use Space” pro-
posals currently being studied by the
town for the South Avenue and Elm
Street locations.

Questions have been raised about
the size, scope, safety, aesthetics, le-
gality, morality, financial viability,
school impacts, and quality of life
hardships that will be encountered as
the “Parking Deck-Residential-Retail
Mixed Use Space” proposals move
closer to development. The voices I do
not hear, however, are the voices of
the mayor, town council members, or
town council candidates, who are sell-
ing these projects to residents.

I suspect that if these “Parking-Resi-
dential-Retail Mixed-Use Spaces” were
a good thing for Westfield, candidates
and council members would be using
them as a platform issue to rally around
and claim for their own. However, no
one is claiming responsibility for these
structures, and no one is selling them to
residents. The only ones that seem to be
interested in selling this plan are the
designers and builders, and they see
their customers as the town council, not
the town residents.

The fact that remains is that most
residents do not know that the “decks”
will not only include parking, but these
will also include residential spaces
(nearly 100 rental apartment units to-
tal), retail spaces, and a huge number
of extra parking spaces to accommo-
date not only the commuters, but also
new residents, new merchants, and new
customers. Most people also do not
know that these projects will be essen-
tially tax free, completely bypassing
the school coffers.

Most people also do not know that
costs of parking permits will rise dra-
matically, and most people do not know
that the new structures will accommo-
date nearly twice as many cars as the
surface parking does now.

Now that the elections are over, and
no one bothered to sell the idea to
voters, I challenge town officials to
make a big push to sell this idea to
residents. Beyond the obvious diffi-
culty of coming up with a catchy “sales
phrase” for a “Parking-Residential-Re-
tail Mixed Use Space,” I suspect it will
be a hard sell. Perhaps that’s why the
question isn’t being raised in a referen-
dum, and the proposal is not being sold
to residents. Below are some catchy
phrases I developed that can be used on

bumper stickers, door hangers, buttons,
and leaflets that are free for the mayor
and town council members to use if
they ever really want to sell residents
on the “Parking-Residential-Retail
Mixed Use Space” proposals. How
about, “Stop And Shop And Park, And
Rent Too!” One that might really be
catchy is “my kid is an honor student at
your school and we didn’t have to pay a
dime for it!” And last, but not least, my
all time favorite, “I - insert big red heart
here – Sprawl!”

If you are looking for people op-
posed to the “deck” or those even in
favor of the “deck,” I would urge the
mayor and council members to ask the
right questions, in the right places, and
sell the redevelopment idea to resi-
dents. Once people know what you are
selling, I guarantee they will not be
buying, although they will be paying
for it, in many, many ways, for de-
cades to come.

Kenneth Sumner
Westfield
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Night & Weekend
Airtime Minutes
on the America’s ChoiceSM network

1000anytime mobile
to mobile minutes

to call any of our 30 million customers nationwide
on our national mobile to mobile network

400anytime
minutes

EVERY MONTH FOR LIFE
All when you sign a new 1 or 2 year Customer Agreement
and remain on the America’s Choice plan.

Plus

Unlimited nationwide long distance
No roaming charges coast-to-coast

now just

39
monthly access

15 East Broad St. Westfield, NJU
C

All when on the America’s Choice Network

SALES • SERVICE • INSTALLATIONS
Monday, Tuesday, Wednesday: 9:30 am to 6:30 pm • Thursday: 9:30 am to 8:00 pm

Friday:  9:30 am to 6:00 pm • Saturday:  10:00 am to 6:00 pm
Sunday: 11:00 am to 4:00 pm

99$

nlimited

Network not available in all areas.  Calls placed while off the America’s Choice network $.69/min.  Mobile to mobile not available throughout the
America’s Choice network.  Requires CDMA tri-mode phone with updated software.

Unlimited

ommunications 908.654.6440

wireless
Authorized Retailer

Donate Your Car

Help Can’t Wait
Call: 1-888-999-HELP (4357)

One Call Does It All
Tax Deductible  •  Free Towing

Any Make / Any Model  •  Cars Trucks & Vans

*Some restrictions apply. Advertising supplied by SAS

Westfield / Mountainside Chapter

DO YOU HAVE TO
GO TO COURT?

JON M. BRAMNICK
Certified Civil Trial Attorney

Personal Injury Law

BRAMNICK, RODRIGUEZ

MITTERHOFF

GRABAS & WOODRUFF

1827 East Second Street
Scotch Plains, NJ 07076

908-322-7000
E mail: jonbramnick@jonbramnick.com

Letters to the EditorCouncilwoman-Elect Neylan Thanks
Westfield Supporters and Voters

Thank you to the voters in the Sec-
ond Ward for showing your faith in me
and electing me as your next council-
woman. I am very excited and honored
to be given this opportunity to serve
you.

There are many people who worked
very hard to help make my campaign a
success, most importantly my cam-
paign manager, Matt Albano. Mr.
Albano has been a great leader and
councilman for the last eight years, his
foresight and ideas will be present in
this town for years to come. I wish
Matt and his family the very best in
their future.

Also I could not have had a success-
ful campaign without the continued
encouragement, support and love of
my husband and children.

I would also like to express my
thanks to David Owens who ran a good

campaign. I wish him continued suc-
cess. It was my pleasure to meet and
get to know David.

Now onto the future! I am eager to
begin working hard as the next coun-
cilwoman from the second ward. I will
be responsive to the electorate. My e-
mail address is
Joneylan4council@aol.com. Please
contact me at anytime to voice your
concerns or just to say hello and get
acquainted. I look forward to hearing
from you on a regular basis and work-
ing together to help keep Westfield the
wonderful town that it is. A very heart-
felt thank you to the people of the
second ward who showed their support
and belief in me. I will do my very best
to serve you.

Westfield Councilwoman-Elect
JoAnn Neylan

Resident Ratner Raps Recent
Hooters Hypertrophic Hysteria

In condemning the replacement of
Fuddruckers, that renowned temple of
gastronomic excellence on Route 22,
with a new Hooters franchise, Michelle
LePoidevin has achieved a new level of
journalistic silliness. She has, by direct-
ing her ire toward Hooters and its hyper
mammiferous waitresses, lost sight of
the true meaning of obscenity.

At the outset, let me state for the
record that I’m not a Hooters fan. Its
restaurants tend to operate in unattrac-
tive locations and serve boring food that
migrates directly to the coronary arter-
ies. The I.Q. of the average Hooters
waitress exists in an inverse relationship
with the magnitude of her more promi-
nent assets. Don’t get me wrong – I
certainly don’t mean to denigrate these
bovine beauties. After all, in recent years,
bimbos have played critical roles in the
lives of the rich, famous and foolish,
including politicians, televangelists, ac-
tors and at least one president.

Yet, despite my personal distaste for
Hooters and its adolescent fixation upon
all things hypertrophic, it does not, in the
cosmic scheme of things, represent a
clear, present or even remote danger to
the health, well being or moral fiber of
our community. Hooters does not advo-
cate or condone lawbreaking of any sort.
Its food, despite its questionable nutri-
tional value, is not inherently hazardous
and is not likely to be used to commit
crimes, unlike the firearms sold by the
Sports Authority only a mile away.

What then, in Ms. LePoidevin’s esti-
mation, qualifies Hooters for eternal
damnation? Can it be that its titillating
appeal to testosterone-laden and taste-
challenged men is – gasp! – obscene?

Hardly. Hooters doesn’t even begin to
register on the Supreme Salaciousness
Scale, compared to the few real porn
emporia on Route 22 (which, by the way,
haven’t brought plague and pestilence in
their wake, either). Heck, even the New
York Post, with its breathless and smarmy
preoccupation with monosyllabic sto-
ries of unbiblical sex and photographs of
marginally clad women, is more likely
to provoke a male Pavlovian response. (I
don’t suppose, though, that Ms.
LePoidevin finds The Post to be objec-
tionable. In addition to its relentlessly
lowbrow, sleazy, ugly and jingoistic re-
porting, it also supports Republican “val-
ues,” initiatives and candidates. There-
fore, it, unlike Hooters, merits a free
“get out of jail” card.)

Last, Ms. LePoivedin cited a few
claims of sexual harassment as evidence
that Hooters is a veritable cesspool of
unbridled carnality. That’s just nonsense.
It simply cannot be demonstrated that
these claims are disproportionately com-
mon to Hooters and its clones. In fact,
based upon the case decisions reported
in the New York Law Journal, sexual
harassment occurs in all industries and
contexts, including stock brokerages,
universities and religious institutions.

In summary, by not patronizing Hoot-
ers, Ms. LePoidevin may well avoid
gastric and emotional distress. How-
ever, just as she is free to eat anywhere
she likes, Hooters guests should be able
to do the same without our fearing that
they will foment moral decay or cause
social mayhem.

Robert Ratner
Westfield

Classifieds
Buy & Sell on the Net

goleader.com

CALL TODAY FOR OUR
 MARKET REPORT

908-322-1800
Member NASD & SIPC

SERVING THE COMMUNITY SINCE 1960
Family
Investors
Company
265 South Avenue
Fanwood NJ, 07023

Visit us on the web at www.familyinvestors.com

®

Bottom Row Left to Right:  Matthew P. Chemidlin; Peter J. Chemidlin, President; Fred

J. Chemidlin, CEO; Joseph P. Chemidlin, VP; WIlliam Achtel

Top Row Left to Right:  Edna Trujillo; Darraugh Valli; Diana Cilluffo; Neil Schembre; Emmy

Salerno; Steve Goldberg

HAPPY THANKSGIVING
FROM OUR FAMILY TO YOURS

As you enjoy the holiday,

may your lives abound with

gratitude, love & prosperity!

My fi rst 
check order 

was free.
Really free.

Unlimited perfection!
Unlimited checking with no minimum balance. 

No monthly service charge for 1st year. Still free after 
1 year by maintaining a $99 minimum daily balance.

…with perfectly free stuff!!
Free Valley Check Cardsm…free fi rst order of checks…

free on-line banking and bill payment.

Now’s the perfect time to sign up!!!
Although this offer is for new account holders only, we have similar 

great options for our current customers. Call 1-800-522-4100 
to get started…or stop in one of Valley’s 129 offi ces.

Don’t forget to ask about 
Valley’s Kids First Savings Club.SM

www.valleynationalbank.com   1-800-522-4100

Free Checking.  Perfected.

© 2003 Valley National Bank. Member FDIC. 

www.goleader.com


