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Arts & Entertainment
POPCORN�

One Popcorn, Poor • Two Popcorns, Fair • Three Popcorns, Good • Four Popcorns, Excellent

By Michael S. Goldberger

Dr. T and the Women
Puts You in Good Company

3 popcorns
No matter what Robert Altman attempts

to articulate, it is inevitably expressed with
an artistic eloquence unmistakably his own.
In the business, it’s what they call a voice.
However, trying to figure out exactly what
the famed director is saying is oftentimes
another matter. It is rarely as discernible a
proposition as his acknowledged talent.
Which is certainly the case with Dr. T and
the  Women, a wacky yet intelligent slice of
life about a Dallas ob-gyn guy (Richard
Gere) whose women-inundated existence
begins to come asunder.

Doubtless, the filmmaker holds the
modern American record for the most
number of coffee table pictures made
(McCabe and Mrs. Miller, M*A*S*H* and
Nashville, just to  name a few). Movies that
lend themselves to philosophical conjec-
ture and foster conversation.

And yet while this frothy confection
cannot enjoy the top shelf with Mr. Altman’s
more astute masterstrokes, it comfortably
slots in among his better second rung stuff.
The politely wild look at Dr. T’s realm
announces, let the apres- cinema mulling
continue.

Traipsing courageously through a Dal-
las landscape that was once his oyster, of
late the world is too much with Dr. Sullivan
Travis. Or, more correctly, the woman are
too much with him. He is virtually bedev-
iled by the needs of every female he
knows....and he doesn’t really seem to
mind. But that sympathetic tolerance is
about to undergo its greatest test.

A man’s man as well as a healer totally
dedicated to the gender that comprises his
medical specialty, his hunting buddies
fondly call him Sully.

Bonding in the brush with these pals,
between blasts on the duck caller he
casually suggests that they pay attention to
their wives, compliment them.

But while we’re sure that the successful
physician practices what he preaches, the
sadly ironic fact is that his wife (Farrah
Fawcett) has become disturbingly distant.

In the film’s first of many dips into
seriocomic nuttiness, Kate’s affectedly out-
of-kilter psychiatrist (Lee Grant as Dr.
Harper) submits that the cherished house-
wife suffers from the Hestia syndrome. It
just so happens to be a condition the
shrink has only just recently discovered.
Per her diagnosis, regression to childhood
is among the symptoms exhibited by

women who have been placed on too high
a pedestal by their adoring husbands.
Ouch.

Ostensibly, the doc has no marriage.
Compounding the poor put-upon

fellow’s problems, a tippling, divorce-bound
sister (Laura Dern) and her three little
daughters have taken up residence in the
doctor’s baronial manse. Plus his eldest
daughter, Dee Dee (Kate Hudson), an
alternate on the Dallas Cowboy cheerlead-
ers who spends more time chatting on her
cell phone than shaking her pompoms, is
soon to be wed. And sadly, Mom’s rare
condition precludes her from being around
to help with all the details.

Plus, there’s the shocking secret that
younger daughter Connie (Tara Reid) di-
vulges at just the wrong moment. But that’s
just the tip of the iceberg. The scene to
behold is the daily challenge of all the
patients who populate Dr. Travis’s office on
any given day.

An artfully orchestrated free-for-all, the
pressure-cooker throng that regularly forms
to demand a piece of the good doctor’s soul
is actually a delightfully incredible exag-
geration. While it makes for dramatic copy,
in real life no medical man of this stature
would be without a few big name col-
leagues to help spread the workload and
increase profits. But then, this is the movies,
and Altman uses this device to build
tension like nobody’s business.

And so an elderly patient seeks the
middle-aged physician’s flattery. A meno-
pausal Mrs. is looking for life’s road map.
An ignored beauty is searching for some-
thing a little more personal. And ditto for his
emotionally pent-up assistant, Carolyn,
engagingly portrayed by Shelley Long.
Gere traverses these perilous waters with
notable panache.

Save for the difference in professions
and the doctor’s courtly acceptance of his
popularity, Gere’s M.D. could be Warren
Beatty’s lady-beleaguered hairdresser in
Shampoo, only 25 years later. Personally
and professionally, with the symbiotic
urgency of a Siamese twin who shares a
vital organ with his partner, his life inter-
twines with and depends on the world of
women. He contends that members of the
fairer sex are inherently saints. And in one
of the movie’s more alluring conceits, it is
implied that he has the inside track on what
the distaff side is really all about.

But whether that is indeed fact or fan-
tasy, for the greater part of Dr. T’s odyssey
among the affluently distressed damsels of
Dallas, the befuddled knight reminds of
Goya’s Nincompoop, propelled hither and
thither at their whim and whimsy. To make
literal use of the colloquialism, whether
seen as brother, father, husband or lover,
he is always The Man.

Thus, when he meets the decidedly
independent and never petulant Bree, a
golf pro convincingly played by Helen
Hunt, he seeks a safe harbor within her
perceived self-sufficiency. Nonetheless,
there are surprises. And of course, there are
lessons to be learned.

In its inimitably abstract way, director
Altman’s latest sociological sojourn opines
that trying to make sense of la difference is
just as much a desperate necessity as it is a
completely hopeless folly. That we are
doomed by our biology — hardwired to
ponder the impossible. And yet for all of
Sullivan Travis’ trials and tribulations, his
tale is ultimately optimistic.

Funny, philosophical, and unafraid to
venture bold strokes in support of its some-
times shocking perceptions, Dr. T and the
Women stands apart from the crowd.

*  *  *  *  *
Dr. T and the Women, rated R, is

an Artisan Entertainment release di-
rected by Robert Altman and stars Ri-
chard Gere, Helen Hunt, and Farrah
Fawcett. Running time: 122 minutes.

Annie Jr. to Charm Audiences
At Roosevelt Intermediate School

FULLY DRESSED WITH A SMILE…Annie and the orphans rehearse for Roosevelt
Intermediate School’s annual musical, Annie Jr. on Friday and Saturday, Novem-
ber 3 and 4 at 8 p.m. and Sunday, November 5, at 2 p.m. Tickets will be sold 45
minutes prior to the performance. Admission is $5 per adult, $4 per student.

WESTFIELD – Roosevelt Interme-
diate School in Westfield will present
Annie Jr. on Friday, November 3, and
Saturday, November 4, at 8 p.m. with
a matinee on Sunday, November 5 at
2 p.m.

This favorite family musical is based
on the book by Thomas Meehan and
features music by Charles Strouse and
lyrics by Martin Charnin.

Originally based on the comic strip,
“Little Orphan Annie,” this Broadway
Junior show is directed by Toby
Eisenberg with Musical Direction by
Edward C. Smith. This team, which is
new to Roosevelt this year, has col-
laborated and choreographed the
show.

The familiar orphan lament, “Hard-
Knock Life” has been given a new twist
in a “Stomp-Style Rendition.” The sets
have been designed by Bob Green-
wood, also new to Roosevelt’s art staff.

The enthusiasm of the performers is
recognized throughout the show, es-
pecially in the familiar musical num-
bers, “Tomorrow,” “Maybe,” “NYC,”
“Little Girls,” “You’re Never Fully
Dressed” and “Easy Street.”

Leah Fertig-Cohen will take the title
role of Annie on Friday and Saturday
evenings and Tara Deieso will take the
role for Sunday’s matinee. Other cast
members include: Jim Davy, Elissa
Niemiera, Emily Greenberg, Allison
Siko, Sara Garry, Brittany Shaykevich,
Annie Greenberg, Patrina Caruana,
Caroline Hansen and Perri Koll.

Tickets will be sold in the school
lobby 45 minutes prior to the perfor-
mance. Admission is $5 per adult, $4
per student.

ARTIST  OF THE WEEK

Vincent Price
(1911-1993)

By BOO T. FULL EDITOR
Specially Written for The Westfield Leader and The Times

For a Catholic school girl like my-
self, the music video for Michael
Jackson’s “Thriller” single was a giant
no-no. The nuns warned against it, so
the video had to be bad. However,
while skating at roller rink during
Tricia Davis’ birthday party that year, I
caught a glimpse of the forbidden fruit
on a giant screen. Jackson morphed
into a monster and suddenly Vincent
Price was lurking around a gravestone,
rapping a wicked tale.

He nearly knocked me off my skates.
A haunting voice and a fear-induc-

ing face was Price’s. During his life-
time, he nearly defined Halloween.
However, the actor and artist really
wanted to be an art historian and his
studies in school reflected that wish.

Lured by a performance in London
in 1934, Price decided to take up the-
ater himself. His performances were
highly acclaimed. The son of a candy
company owner in St. Louis, Miss.,
Price kept to his love of art by establish-
ing the Vincent Price Gallery in 1951.

A champion for the cause of Native
American Indians, Price worked for
15 years with the Department of the
Interior to keep the values of the Indi-
ans preserved and remembered by all.
Price was also an avid chef and author
of a book entitled, “Joe.”

Junior Musical Club
Announces Auditions

WESTFIELD – The Junior Musical
Club of Westfield will hold auditions
for membership on Wednesday, No-
vember 1, at the home of Sasha
Bartolf, 12 Tudor Oval, Westfield.
Anyone from grades 8-12 who is
studying music is invited to apply.

Two pieces must be performed:
one from the period up to and includ-
ing Beethoven, the other from the
Romantic or Modern periods. Memory
performance is required. Performers
needing an accompanist should pro-
vide their own.

To schedule an audition, please call
Ms. Bartolf at (908) 232-0440.

The Junior Musical Club is a per-
forming group of high school instru-
mentalists and vocalists from Westfield
and the surrounding area brought
together by their love of music.

This year’s officers are President
Peter Yu, Vice President of Programs
Allen Yu, Vice President of Auditions
Sasha Bartolf, Treasurer Jason
Tammam, Secretary Ryan Hogan,
Hospitality Diane Park, and Publicity
Catherine Mangan.

The club held its first meeting of the
season on October 1 at the home of
Ms. Mangan in Scotch Plains. At this
meeting, the club was treated to a flute
solo by Kristen Wuest, followed by
piano performances from James
Scariati and Peter Yu. The club also
discussed upcoming events, includ-
ing a trip to New York and possible
hospital and nursing home concerts.

New members recently admitted to
the club include flutist Elizabeth
Grausso, flutist Kristen Wuest, cellist
Dana Lee, pianist Julia Zhou, cellist
Karen Poleshuck and pianist James
Scariati.

For some eerie reason, however,
I can’t seem to break out of the mold
of dressing like a witch. Some joke
that I should actually go out and
buy a real costume instead of going
as myself. Bah! I should cast a magic
spell and turn them into frogs.

But, I can’t – I’m too much of an
angel.

CONTINUED FROM PAGE 24

Editorial

SAG and AFTRA Reach
Tentative Agreement
With JPC on Contract

biggest wave.” When Dorothy falls into
the pen, the music gets agitated and
frightening.

While Dorothy is singing, “Over the
Rainbow,” what appears to be the
sound of airplanes flying overhead is
heard, as Dorothy looks curiously up
into the sky.

Miss Gulch appears on her bicycle
just at the loud bells begin to chime at
the beginning of the song, “Time.”

The lyrics “No one told you where to
run,” are sung just as Dorothy runs
away from the farm.

When Dorothy arrives at Professor
Marvel’s ranch, the words, “Past, Present
and Future” are seen on his carriage.
This is during the song, “Time.”

When a frightened Dorothy leaves
Professor Marvel, the lyrics, “Home,
home again,” are heard.

The tornado takes place as the song,
“Great Gig in the Sky” is playing. This
is unreal. The woman wailing in the
song heightens the excitement of the
tornado, and when Dorothy is hit in the
head by the window and passes out,
the wailing stops.

As Dorothy slowly walks out of the
black and white house and opens the
door to colorful Munchkinland, the
cash register chiming of the song,
“Money” synchs perfectly.

As Glinda the Good Witch appears
in her big, pink bubble, the lyrics,
“don’t give me that do goody, good”
are heard.

Throughout the songs, “Money” and
“Us and Them,” it looks like the
Munchkins are dancing along with the
Pink Floyd music.

When the Wicked Witch of the West
appears, the lyrics, “Black, black, black”
are heard. Then the film cuts to Dorothy,
and the words, “blue, blue, blue” are sung.

Obviously, there isn’t enough space
to cover every parallelism, but two
more must be mentioned before I
close. When Dorothy first meets the
Scarecrow, the song, “Brain Damage”
is beginning. As the Scarecrow begins
his clumsy dance, the lyrics, “the lunatic
is on the grass” are heard.

And finally, as the CD ends, Dorothy
is leaning into the Tinman’s chest just
as a faint heartbeat is heard.

I encourage all who have not yet
done this to give it a try. It’s truly worth
it. Have a safe and happy Halloween!

CONTINUED FROM PAGE 24

Oz/Floyd

By KERRIANNE SPELLMAN CORT
Specially Written for The Westfield Leader and The Times

Editor’s Note: Always on top
of the issues, Kerrianne
Spellman Cort reported before
going to press that the strike is
finally over. Production, she
noted, is likely to begin as early
as next week.

NEW YORK CITY — On Sun-
day evening, October 22, a tentative
agreement was announced between
the American Association of Advertis-
ing Agencies, (AAAA) and The Asso-
ciation of National Advertisers Joint
Policy Committee on Broadcast Tal-
ent Union Relations and the talent
unions, the Screen Actors Guild (SAG)
and the American Federation of Tele-
vision and Radio Artists (AFTRA).

If ratified by the Unions’ boards,
the settlement would end the
nearly six-month strike by the
talent unions against the advertis-
ing industry involving performers
in television and radio commer-
cials.

The agreements are subject to the
approval of the Joint SAG/AFTRA
Board of Directors and by the mem-
berships of both
unions, voting in a
secret ballot mail ref-
erendum. The Joint
Boards will meet in
plenary session in
Los Angeles on Sat-
urday, October 28.
If the boards ap-
prove the contracts
and determine that
members can return
to work pending
membership ratifi-
cation, commercial
production may be-
gin as soon as Mon-
day, October 30.

The last round of
contract talks col-
lapsed on Septem-
ber 27 after 10
straight days of in-
tense bargaining
and negotiations.
The Joint Policy
Committee, (JCP)
which represents the side of the
advertisers, had threatened to do
away with the current “Pay for
Play” contract, which allows an
actor to be paid based on the
number of times a commercial airs
on Network Television.

Instead, they wished to reduce
that rate to what is now the standard
for a commercial airing on cable,
which is a flat rate fee that does not
reflect the amount of times the spot
airs. The Actor’s Unions, on the other
hand, wish to raise the cable flat rate
fee to “Pay for Play.”

Years ago, SAG and AFTRA ac-
cepted the flat rate for cable, as it
was a new, experimental industry at
the time. No one could predict the
monster that cable television has
become, and yet actors are still
being paid the low, flat rate for a
commercial that has the potential to
run constantly.

While it appears that the JCP has
backed off its demand to do away
with “Pay for Play” residuals for
Network, they are still standing firm
on a flat rate for cable. SAG and
AFTRA have also agreed to back
down on the cable issue, but new
contracts regarding Network usage
have not been finalized.

It is a traumatic time for the
Actor’s Unions, and millions of
dollars have been lost to the indus-
try. The Advertisers have contin-
ued to work, filming commercials
with non-union talent and also
expanding their shooting area out-
side of the country where rules are
not quite as strict.

Obviously, the advertisers have
to continue working, and one can
understand that. What is unaccept-
able is the refusal to meet at least
part of the Union’s demands, so
that professional actors can simply
continue to work.

What an actor is paid on a
commercial is less than 2 percent
of the total budget, and yet the JCP
is seeking to reduce that fee even
further. Most actors earn less than
$5,000 in commercial work a year.
If you are one of the lucky few
who are chosen to appear in a
National spot that everyone can
recognize, then yes, you will prob-
ably do very well. That year.

What the advertisers don’t seem
to understand is that securing a
job like that is very difficult and
may well be the only salary that
the actor earns that year. Simply
finding acting work is a full time
job. There are millions of actors
and only hundreds of jobs.

The people that are most affected
by this strike are not the movie and
television stars that have become
household names. These people are
your friends and neighbors; average,
working people with families and
mortgages.

SAG and AFTRA are not asking
for astronomical changes. They
are just trying to keep their mem-
bers employed and paid justly. If
you are cast in a commercial that
runs ad nauseam, chances are that
you will not be cast in a similar
spot. The advertisers don’t want
to hire the “Mylanta Guy” for the
“Tagamet” campaign. This is why
“Pay for Play” is fair. It was created
to protect an actor from inevitable
commercial overexposure, by en-
suring that they are fairly com-
pensated during those times.

It may seem that
I am only siding
with the actor’s
here, and that is
not my intention.
But I am an actor.
And this strike has
affected me per-
sonally. I was lucky
enough to be cast
in a commercial
last year that ran in
the Tri-state area
and on radio. In
the midst of the
strike, the product
decided to cancel
all of the union
spots and replace
them with non-
union talent in
similar-style com-
mercials.

So, the commer-
cial that promised to
run until August of
2001, (and provid-
ing income to its

performers until then,) was simply
canceled and re-shot with non-union
actors who will be paid a laughable
fee. Unfortunately, there is nothing we
can do about it. This is what SAG and
AFTRA are fighting for.

In an article that ran recently in
Advertising Age’s Creativity, Di-
rectors and Advertisers discussed
their feelings about the strike.
Commercial Director Marcus
Nispel (who caused a ruckus last
May with his sagging breast ad in
Shoot Magazine) said, “I hate to
say it, but I can’t tell the differ-
ence. (Between union and non-
union talent) It’s not Shakespeare
in the Park, it’s ‘I can’t believe its
not butter.’”

Others sided with SAG and
AFTRA. Nick Cohen, Chief Cre-
ative Officer of Mad Dogs and
Englishman, said, “Imagine if the
clients turned around and wanted
to limit the fees paid to the agencies.
That would be a similar thing. I
think most ad agencies’ attitude
towards the actors is ‘screw you!’  I
think it’s really unappreciative of
the amazing thing that actors do.”

Clearly, everyone involved has
his own opinion. While the adver-
tisers claim that it has been business
as usual, on some level they must
be feeling the pinch. Non-union
commercial shoots are picketed and
celebrities are coming forward and
asking consumers to boycott prod-
ucts from particular companies.

SAG and AFTRA members have
been handing out flyers in super-
markets, asking shoppers to avoid
Tide, Crest and Ivory Soap, as
Procter and Gamble have been
one of the biggest offenders, hir-
ing non-union talent on a daily
basis.

In my opinion, it’s a ridiculous
situation that must be resolved
soon. It’s not a matter of which
industry is more important. Ac-
tors need advertisers and the ad
industry would be nothing with-
out professional talent. All sides
have to learn to listen to one
another, to put themselves in
their opponents’ shoes, and to
get over it! This is a business.
Let’s get back to work.

Nick Cohen, Chief
Creative Officer of
Mad Dogs and En-
glishman, said,
“Imagine if the cli-
ents turned around
and wanted to limit
the fees paid to the
agencies. That
would be a similar
thing. I think most
ad agencies’ atti-
tude towards the ac-
tors is ‘screw you!’  I
think it’s really un-
appreciative of the
amazing thing that
actors do.”

GRAND
OPENING
CELEBRATION
14Kt – 18Kt Gold

Certified Diamonds
Fine Watches

• Bulova • Movado • Esq
• Citizen • Saiko

20% OFF

908-232-0988
50 Elm Street, Westfield

J.BADDIS
Jewelry

$10.00 OFF any purchase of
$100.00 or more

$3.00 Any Watch Battery
Come in to register for a FREE
drawing of 2 Bulova watches.

Drawing to be held Fri. Nov. 3rd

Dr. Ruth in Person
Sunday, November 5th • 7:30pm

Reserved Seating and
Wine & Cheese
with Dr. Ruth
6:30 PM
$36-$50
advanced sales only

General Seating
7:30 PM
$20 each
$18 in advance
$15 seniors

Call 232-6770 for more information

Temple Emanu-El, Westfield
756 East Broad Street

An exhilarating presentation by America’s most entertaining
expert Dr. Ruth Westheimer, followed by answers to audience questions.

18 and over only.


